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Back of The Success Heater--- 
The Big “Success” Idea 


A Proved %s Send For 

Plan For We Devers Your Free 

Increasing Sr Progen | Copy of 
Heater , y | This Plan 
Sales a a Today 





EALERS who feel that their heater 


business is 1n a “rut’’ should have all 





the facts contained in this Big “Success” 


Idea Book. Gives you complete details ot 


the Success method of producing extra 


Tells you why 
Success dealers have the edge on competi- 
tion and are getting their full share of new 


business. Write to us today. 


SUCCESS HEATER MANUFACTURING CO. 


DES MOINES, [OWA 














| Index Pages 178 and 200 The Only Weekly Covering the Field Buyers’ Directory Pages 202-204 
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aye 


Soo) = HIS is our “first appearance” 


) since the Warm Air Annual in 
New which our announcement of new 

Im pr ovements improvements created interest even 
beyond our expectations and 


ail aati approval of the Trade has been 


Heat Proof Silver Bronze overwhelming. 

that will not burn off 

standard), or (optional- s . ? 

a aol For the good old Weir with its 

mene, “new dress” and other up-to-date 
Improved Gas & Soot improvements is better than ever 
Consuming Fire Pot— and WEIR Dealers have been quick 

that bles the user to P . 

atu the ortrsesilen soft to recognize the new quality features 

coal, yet obtain hard coal which give them greater advantages 

and coke results. A real 

fuel saving feature. over competition than ever before. 


Improved Grates— 


Rall “Bewins Desiee As an indication of our confidence 


Type with easy lever that 1929 will exceed even the 
shaker — or optionally 7 
New type (patented) 4- splendid record of last year, a new 


Bar, different from any 


and all others. addition to the Weir plant adding 


[ DD these new features to 50% more capacity is nearing 


the already highest class completion. 
warm air furnace on the mar- 
ket and you have some idea of 


the New 1929 WEIR Furnace. Get the Facts 


Ask us to tell you more about the 
WEIR and how its strictly high 
quality and salient features are heMEYER 
not only helping WEIR Dealers 
sell furnaces but make money. ’ 
a 
—the coupon is for your Peoria-lllinois 
convenience. 





The Meyer Furnace Co. 
Peoria, Illinois. 


Please send me a copy of the WEIR “Book 
of Facts” 
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YOURE “c DOCTOR 


HE modern heating man is like the modern 

doctor. He believes in keeping the system 

healthy—not in waiting until it has broken 
down entirely ... It’s up to you to look over every 
heating system in your territory right now. There 
are big profits—and less bother—in making. re- 
pairs before the winter breakdowns come. 






Of course yeu will find many systems beyond rea- 
sonable repair. You’re the doctor—prescribe a 
Richardson & Boynton heater. It is a standard 
remedy for any heating ailments. Its conserva- 
tive ratings are a guarantee of healthy heat and 
cheap heat for years to come. 


This Company believes in utmost protection to the 
. dealer—the logical link between Factory and Consumer 








RICHARDSON & BOYNTON CoO. 


Manufacturers of ‘Richardson’ ‘Perfect’ Heating and Cooking Apparatus Since 1837 


260 Fifth Avenue, New York, N.Y. 


NEW YORK UTICA NEWARK PHILADELPHIA BOSTON CHICAGO 
BUFFALO MINNEAPOLIS CINCINNATI DETROIT PROVIDENCE 








Published Weekly by Porter, Spofford, Langtry Corp., 620 South Michigan Avenue, Chicago, Illinois. AMERICAN ARTISAN—the Warm Air 
Heating and Sheet Metal Journal—entered as second class matter, March 26, 1928, at the Post Office at Chicago, Illinois, under act of March 
3, 1879. Formerly entered on June 25, 1887, as American Artisan and Hardware Record. 
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Newly Designed 
One-Piece 
Cellular Firepot 


and another big improve- 
ment, the Elbow Shaped 
Flue Collar on inside of 
radiator turned up so that 
Pi il sisal all heat must crane castings 
to the top before entering 

CAST FURNACE the flue, make this 
famous Wise high quality 

furnace a still bigger favorite. 















Write for our special broad- 
side which gives full details 
of construction. 














No other 
furnace has this 


worthwhile Radiator 
Clean-Out feature 


because it is a Patented 
Wise furnace feature. This 
patented construction al- 
lows communication be- 
tween top radiator and feed 
section bringing the open- 
ing of the fire flues directly into the feed cham- 
ber. The flues are therefore easily accessible 
for cleaning through the upper feed door. The 
home owner has greatly approved of this 
new feature. The 20 Series also has 
the new one - piece Cellular Firepot. 


















WISE 20 SERIES 
CAST FURNACE 















—and the 
New Wise Steel 
Furnace has an 
important exclu- 
sive feature also 


WISE STEEL You will notice that the bottom 
FURNACE of the radiator is different. That’s 
the feature. The weak spot in 
steel furnace construction has been done away with in the 
Wise Steel Furnace. The bottom of the Wise radiator 
has a heavy Cast Iron Soot Box and Clean-Out. It has 
all the other high grade modern features of construc- 
tion and Special Design Grates. It is both welded 
and riveted. 

Here is truly the quality line for your business. 
The Wise line is famous for over 25 years of 
successful furnace manufacturing. Now you 
can confine all your furnace purchases to 

one line. 
The 


WISE FURNACE COMPANY 


FU CES 















































Right now when 
folks are thinking 
about painting up 
and cleaning up 
their homes the— 


SMOKELES 


feature has a dou- 
ble sales appeal — 











your prospects should and can be sold now. Their 

memory of poor pene in the winter just past is 
fresh—they are easily reminded of the coal bill and 
the wasted fuel in the form of smoke. 


When you point out the exclusive patented smokeless 
feature of the Ath-A-Nor it will vitally interest them. 


The accumulated smoke coat on their homes is an- 
other thing that they see mow and your reminder that 
fresh paint this spring will stay clean longer with 
an Ath-A-Nor Smokeless Furnace in the basement is 
another strong sales argument. 


Send now for our catalog which explains this exclusive 
smokeless feature in detail—a feature that is a main 
part of Ath-A-Nor design—not just an attached 
appliance. 


Let us show you how other dealers sell Ath-A-Nor 
high quality at better prices. Learn how much easier 
and profitable it is to sell your prospects on the basis 
of quality, service and smokeless operation. 


The May-Fiebeger line of furnaces is com- 
plete—it comprises cast and steel furnaces of 
several designs—ALL HIGH QUALITY AT 
ATTRACTIVE PRICES. 


The May-Fiebeger Company 
Newark, Ohio 
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Covered Wagon Days Are 
Gone Forever (;In the Warm 
Air Heating <*\-3, Industry 





























aa 
There is a new and bigger =X @# +4 <3 ar 
opportunity for all who discard old .ONE® 


practices for present ‘day methods 
of installation and the new standard of furnace. 

Only the better steel furnace will meet the needs of 
the modern, efficient warm air circulating system. 

The “AFCO” Boiler Plate Furnace has been the lead- 
ing steel furnace for more than a quarter of a century and 
the ever increasing number of “AFCO” dealers proves it 
is the furnace for the present and future. 

The “AFCO” Catalog contains information that every 
furnace dealer will find helpful in making sales, also full 
details of the “AFCO” line of Boiler Plate Furnaces. 
Write for a free copy today. 


American Furnace Co., St. Louis, Mo. POR ce =» eile 












Established 


CHICAGO 


FURNACE Pip 
AND FITTINGS 


Our New Self-Locking Double Stack 


HIS new design is the result of over 25 years’ 

experience in making good Furnace Pipe. 
When the new Chicago stack is put together it is 
put to stay and it extremely easy to erect. 
The more you know about good furnace pipe the 
more you will appreciate Chicago Pipe. Ask 
about this improved pipe today. | 

Write today for our Catalog No. 21, illustrating and 

describing Furnace Pipe and All Furnace Supplies. 


CHICAGO FURNACE SUPPLY CO. 
1276-78-80-82 Clybourn Ave. CHICAGO 





































Dealer’s Price 
F there is a tool or machine || - Only 
that you need and you don't $17= y 
know where to get it— | mane 
Write to the =o or 
re Wire 





Notes and Queries Dept. 
of : 


AMERICAN ARTISAN Dept. AA 


Established 1888 y/ 





H. M. SHEER CO. 


Quincy, IIlinois 























Mention AMERICAN ARTISAN in your reply—Thank you! 


A 























on the register 
means no streak 
on the wall — 


ATCH the stock market if you will, 
but watch the opportunities for more 
and quicker profit in your own business first. 


Have you watched the increased demand 
for cleanliness in warm air heating? Have 
you watched and are you profiting by the 
increase in No Streak Register Sales due to 
this increased demand for cleanliness? 


Not only on new installations but on old 
jobs dealers everywhere are serving up-to- 
date register requirements with the Rock 
Island No-Streak. 





1 Expanding Interlapping Slip-joint connection which 
¢ prevents the air from streaking the walls. 
2 Steel frame and Removable Grille, having Over- 
e Capacity Free Air Opening. 
Malleable Lever easily operated by Hand or Foot, 
3. Absolutely Trouble-proof. 
Galvanized, tin lined box having Floor line, Wall 
4. line and Recessed top collar. Note 2 inch trim- 
ming space around box. 
5 Easy fastening by two large Oval Head Bolts. 


Write for Catalog No. 9 which tells 
all about the Rock Island line. 


ROCK ISLAND REGISTER Co. 
ROCK ISLAND, ILL. 


ROCK ISLAND REGISTER CO., 
2435 Sth Ave., ROCK ISLAND, ILL. 


Send me your Catalog and Price List. 
RR Re SF a ee re en ee Tey re a 


NOD vile at path Hog ab aie i. ee ee ea rey 


AMERICAN ARTISAN 


he ae 


March 30, 1929 








The 
AUVUERISTOCRAT 


of all registers, combining air capacity, 
Sens and concealing features. 


ed to conform with the Stand- 
pr e so they fit all standard boxes. 


Auer Patented mechanical features 
make it perfect in operation,—quick 
and easy to install. 


Auer’s Save Hours and Dollars 


The AUER REGISTER CO. 
Cleveland, Ohio 




















BOLTS 





DS, SMALE rs AND HINGE 
PINS. CATALOG ON REQUEST. 


THE LAMSON & SESSIONS 00. 
THE KIRK-LATTY CO. 
1971 W. 85th St. Cleveland, O. 





























PATTERNS ino acaters 
THE CLEVELAND CASTINGS PATTERN COMPANY 
CLEVELAND, OHIO 


PATTERNS 


FOR STOVES AND HEATERS ny Woop aed IRON 
VEDDER PATTERN WORKS ‘*";;;°"° TROY, N. Y. 








IRON AND WOOD 


STOVE PATTERNS 


QUINCY PATTERN COMPANY 


QUINCY, ILLINOIS 


Ray you saw it in AMERICAN ARTISAN—Thank you! 
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ROBINSON 
“Heat Distributor 


The only fan that distributes the heat exactly where you want 4 
it to go-- a 
The only fan that is placed where it can force the warm air | 
directly into the pipes desired--- 


The only fan that does not require changes in the cold air 
return system--- 


The only fan that is so easily, quickly and economically installed-- 


The only fan that combines high efficiency with easy and low 
cost installation-- 


The A. H. ROBINSON CO.—MASSILLON, OHIO 


Any of these Jobbers will send full details and fill your order 

















BAKER-PAYNE-VOYE Co.....Boston, Mass. HENRY FURNACE & FOUNDRY £0. “ae THE b OHIO | SHEET METAL AND asi 
evelan o> ndianapols n > T° ~* 5 Bee Gibco cceccpacscceesecece ayton, 10 
. teow ype ga tng hae one pty tong burgh, Pa. J. M. & L. A. OSBORN CO. 
CARR SUPPLY CO...........- ’ . iS » Kerr ll) Se eer ere Cleveland, O.; : Buffalo, 5 ee 
DAYTON-HESSLER CO...... Syracuse, N. ¥. HOMER PURNACE oo: - Cobdwater, Mich. PEASE FOUNDRY —, td. eo | 
DEMMLER BROS. Cco.. ... Pittsburgh, Pa. . NAAR OU,......- r i ie ee ee Toron nm 0, a 
W. E. LAMNECK CO....... Columbus, Ohio PENINSULAR STOVE CO..... Detroit, Mich. 
FARRIS FURNACE CO.....Springfield, Ml. LENNOX FURNACE CO., Inc., PORTLAND STOVE FOUNDRY CO.. . ! 
Cc. L. FEATHERSTONE FURNACE NMG ©. cilfe's Manlele da eta ho He't Syracuse, , i Aes See te Re oer Portland, Maine 
ONS IRS oe INS Spokane, Wash. LENNOX. FURNACE Co. Inc. ie: ‘eet RICHARDSON & BOYNTON ico MS ecdiah ms 
FOLLANSBEE BROTHERS CO., a ee ee — ae he 4 — 
ittsburgh, Rochester, Cincinnati, Mem- oa. .% . an a 5. Buffalo, “Minneapolis, New- ) 
Misi, aTEm co. gouree sen, | MAX FIREHGH 60/.NewarkrOnrStion"@. | WEREMEN STEEL rRobucrs Cet” : 
ewar ron, beoace 
FLORAL CITY HEATER CO., Monroe, Mich. MIDLAND FURNACE CO...Columbus, Ohio | ..-- ec eee ee cee ce cece ceceee Duluth, Minn. 
FOX FURNACE CO............ Elyria, Ohio MONCRIEF FURNACE CO....Atlanta, Ga. GEO. F. WHEELOCK CO.............. 
HEATING AND SUPPLY CO......... a eee ee Nac ecccesccevicwenceve Birmingham, Ala. 
KGS PES CRTETR CCC CEC Ce Pittsburgh, Pa. sescceescoscececsss. Angersoll, Ont., Can. WISE FURNACE CoO...........Akron, Ohio - 
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There is a 


WAREHOUSE STOCK 
of ARMCO Ingot Iron 


near you... 





G ees cu oar, ho eee 





N. DAK 


MONT 
MINN, 


ree ed 


J 
$.DAK 
| 


wro, 


fo eeee lene amen > anes wees. maete 


J | iphone dot on the map above 
| represents a city in which 
one or more members of the 
ARMCO Distributors’ Associa- 
tion of America carry a ware- 
house stock of ARMCO Ingot 
Iron. 


Each, too, serves the Ingot Iron 
Shops in his territory ... the 
|| shops that use and recommend 
\\ this rust-resisting pure iron. 











RG ert teeg eros 
i : 
TENN. - Bs O30 ee 

es 





If you need ARMCO Ingot Iron, \ 
or if you want to enroll as an ] 
Ingot Iron Shop—and share in 
the many benefits of this busi- 
ness-building plan—ask any of 
the members’ salesmen. Or, if 
you prefer, write direct to the 
Executive Office at Middletown, 
Ohio. 
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ARMCO DISTRIBUTORS’ 


Executive Offices: 
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...any of these members 
will be glad to serve 
your needs 


Albany, N. Y. 

James Ackroyd & Sons 

The Albany Steel & Iron Supply 

Company, Inc. 

Atlanta, Ga. 

Conklin Tin Plate & Metal Co. 
Baltimore, Md. 

Arnold & Co. 
Birmingham, Ala. 

The George F. Wheelock Co. 
Boston, Mass. 

Brown-Wales Co. 

Richards Co., Inc. 
Bridgeport, Conn. 

The Chapin & Bangs Co. 
Buffalo, N. Y. 

The J. M. & L. A. Osborn Co. 

The Republic Metalware Co. 
Cambridge, Mass. 

Lamb & Ritchie Co. 
Chattanooga, Tenn. 

National Metal Products Co. 
Chicago, IIL 

Milwaukee Corrugating Co. 

The Republic Metalware Co. 
Cincinnati, Ohio 

Ferdinand Dieckmann Co. 


Follansbee Bros. Co. 
The F. H. Lawson Co. 


Cleveland, Ohio 


The J. M. & L. A. Osborn Co. 


Columbus, Ohio 

F. O. Schoedinger 

Vorys Brothers, Inc. 
Dallas, Texas 

Moncrief-Lenoir Mfg. Co. 
Dayton, Ohio 

The F. H. Lawson Co. 

The Ohio Metal & Mfg. Co. 
Des Moines, Iowa ' 

Luthe Hardware Co. 
Detroit, Mich. 

Follansbee Bros. Co. 
Fall River, Mass. 

The Congdon & Carpenter Co. 
Fort Smith, Ark. 

Hammond Sheet Metal Co. 
Harlingen, Texas 

Moncrief-Lenoir Mfg. Co. 

Peden Iron & Steel Co. 
Harrisburg, Pa. 

York Corrugating Co. 
Hartford, Conn. 

The Blodgett & Clapp Co. 
Houston, Texas 

Moncrief-Lenoir Mfg. Co. 

Peden Iron & Steel Co. 
Huntington, W. Va. 

Banks-Miller Supply Co. 


Indianapolis, Ind. 
Follansbee Bros. Co. 
The Standard Metal Co. 
Kansas City, Mo. 
Milwaukee Corrugating Co. 
Townley Metal & Hardware Co. 
Knoxville, Tenn. 
C. M. McClung & Co. 
La Crosse, Wis. 
Milwaukee Corrugating Co. 
Lewiston, Me. 
Brown-Wales Company 
Los Angeles, Calif. 
California Cornice Works, Inc. 
Tay-Holbrook Co., Inc. 
Louisville, Ky. 
The Conner Mfg. Co. 
Follansbee Bros. Co. 
Memphis, Tenn. 


Follansbee Bros. Co. 
Pidgeon-Thomas Iron Co. 


Milwaukee, Wis. 
Follansbee Bros. Co. 
Milwaukee Corrugating Co. 

Minneapolis, Minn. 
Farwell, Ozmun, Kirk & Co. 

Mobile, Ala. 

Turner Supply Co. 

Nashville, Tenn. 
Follansbee Bros. Co. 

Newark, N. J. 

James A. Coe & Co. 
Mapes & Sprowl Steel Co. 
New Haven, Conn. 


Brown-Wales Co. 
The C. S. Mersick & Co. 


New Orleans, La. 


The Orleans Steel Products Co., Inc. 
Greater New York 


Hoffman & Scofield-Bruce & Cook Corp. 


The Republic Metalware Co. 
Oakland, Calif. 


Dunham, Carrigan & Hayden Co. 
Tay-Holbrook Co., Inc. 








DISTRIBUTORS 


b arecf 


* 


INGOT IRON 
PRODUCTS 




















Omaha, Neb. 

Ceco Steel and Wire Co. 
Peoria, Ill. 

Ceco Steel and Wire Co. 
Philadelphia, Pa. 

Berger Bros. Co. 

David Lupton’s Sons Co. 

Merchant & Evans Co. 


Horace T. Potts & Co. 
W. F. Potts, Son & Co., Inc 


Pittsburgh, Pa. 
Demmler Bros. Co. 
Follansbee Bros. Co. 
McClure-Johnson Co. 


Portland, Maine 
E. Corey & Co. 

Portland, Ore. 
Jacobs & Gile 

Providence, R. I. 


Brown-Wales Co. 
The Congdon & Carpenter Co. 


Richmond, Va. 
Gordon Metal Co. 
Rochester, N. Y. 


Follansbee Bros. Co. 


Sacramento, Calif. 
Tay-Holbrook Co., Inc 
St. Louis, Mo. 
Hammond Sheet Metal Co. 
St. Paul, Minn. 
Farwell, Ozmun, Kirk & Co. 
Salt Lake City, Utah 
Strevell-Paterson Hdwe. Co. 
San Antonio, Texas 


Moncrief-Lenoir Mfg. Co. 
Peden Iron & Steel Co. 


San Francisco, Calif. 
The American Rolling Mill Co. 
of California 
Dunham, Carrigan & Hayden Co. 
Tay-Holbrook Co., Inc. 


Savannah, Ga. 
Conklin Tin Plate & Metal Co. 


Terre Haute, Ind. 
Braden Mfg. Co. 


Washington, D. C. 
York Corrugating Co. 


Waterbury, Conn. 
The Henry Weyand Co. 


York, Pa. 
York Corrugating Co. 
Toronto, Ont., Canada 
Wheeler & Bain, Ltd. 


Montreal, Que., Canada 
Robert W. Bartram, Ltd. 


Vancouver, B, C., Canada 


McLennan, McFeely & Prior, Ltd. 


Victoria, B. C., Canada 


McLennan, McFeely & Prior, Ltd. 





ASSOCIATION OF AMERICA 


Middletown, Ohio 
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JOY IN LIFE DEFINED 


A great deal of the joy of life’consists in doing perfectly, or at 
least to the best of one’s ability, everything which he attempts to do. 

There is a sense of satisfaction, a pride in surveying such a work 
—a work which ts rounded, full, exact, complete in all its parts—which 
the superficial man, who leaves his work in a slovenly, slipshod, half- 
finished condition, can never know. 

It is this conscientious completeness which turns work into art. 
The smallest thing, well done, becomes artistic—William Mathews. 
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WHEN YOU CHANGE TO STEEL 
CHOOSE THE TORRID ZONE 


F you are still on the fence and unable to 
decide as to the necessity of adding a 
steel furnace to your sales program put it up 
to your prospects—they will solve the prob- 
lem for you. ' 


Home owners quickly grasp the advantages 
of the many exclusive features embodied in 
TORRID ZONE furnaces, so when you 
change to steel be sure you decide on 
TORRID ZONES. 


You can then offer your prospects a product 
that comes as a result of over 32 years’ expe- 
rience in the manufacturing of steel fur- 
naces, the sale of which has built the largest 
factories in the world for steel furnace 
production. 


During this long period of years we have 
learned much about furnace building—what 
to do and what not to do. We have learned 
how to make a furnace so that it will last a 
lifetime and remain permanently gas and 
smoke tight. 


We have learned the best way to put mois- 
ture into the air. We have learned how to 
proportion the amount of radiating surface 
to the grate area. We have learned how to 
increase the radiating surface so that the 
TORRID ZONE will, year in and year out, 
save fuel for its owners. 


The above are only a few of the many desir- 
able points found in TORRID ZONE fur- 
naces that appeal to the buying public and 
in order that we may tell you our story in 
full we would like to send you our catalog 
which is free for the asking. 


LENNOX FURNACE COMPANY, INC. 


MARSHALLTOWN, IOWA 


SYRACUSE, NEW YORK 


IN CANADA 
LENNOX FURNACE COMPANY OF CANADA, LTD. 
TORONTO 
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Above Price Competition 


WATERBURY 
SEAMLESS FURNACE 


HEN your 
customer, 
! Mr. Jones, 
-decides on a new 
furnace, he has several things in 
mind. He wants plenty of heat. He 
wants CLEAN heat. He wants 
efficiency. He wants plenty of 
humidity. 

Those are the things that the 
Waterbury SEAMLESS Steel: Fur- 
nace will give him. And you can 
point out and show exactly how the 
Waterbury fills these requirements. 








You can show 
him the large heat 
radiating area, the 
gas-tight seamless 


steel body and radiator, each 
welded into a solid sealed piece by the 
dependable oxy - acetylene welding; 
the entire absence of cast iron joints; 
and the Waterbury Humidifier that 
fills the house with balmy moisture. 


Those are the features that place 
the Waterbury above price competi- 
tion and make it the most profitable 
furnace to sell. Don’t put off getting 
the details. Write today. 


The Waterman-Waterbury Co. 
1122 Jackson St. N. E., Minneapolis, Minn. 


Complete stocks carried in Philadelphia, Pittsburgh, Albany, 
New Orleans, Kansas City, Denver, San Francisco, Seattle 


Say you saw it m AMERICAN ARTISAN—Thank you! 
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Why It Is Necessary for an Industry to Adopt 


Co-operative Advertising 


Pooling of Effort Makes Possible More 
Widespread Blanket of Publicity 


F a cyclone were to demolish a 
part of your manufacturing plant 
or sheet metal shop, destroying part 
of your equipment, it would be nec- 
essary for you to finance its recon- 
struction regardless of whether you 
had made money in your business— 
or else quit the game. 

A cyclone of competitive publicity 
has swept away markets for warm 
air heating. 

Self preservation dictates that 
the furnace industry immediately 
finance a publicity campaign to re- 
establish the normal market for 
warm air heating. 


The individual welfare of each 
one of us is part and parcel of the 
aggregate welfare of all of those 
in the warm air industry. This is 
the true philosophy by which we 
should be guided. 


The false philosophy is_ that 
which repudiates cooperation; that 
which abstains from the pooling of 
interests for the common good of 
the industry. 

Success in every human endeavor 
depends upon ability to discern the 
truth. Facts, though they may be 
stern are our best friends, and we 
should always welcome them with 
an open mind. 

There may be furnace installers 
or perchance even furnace manu- 
facturers who have dismissed from 
their minds the menace or radiator 
competition, feeling that so long as 
warm air heating was popular with- 
in the limited area in which they 
operate, they have no concern in 


By M. H. Smiru, Jr. 


radiator opposition so long’ as. it 

hits the other fellow. This would 

seem to be a decidedly short-sighted 
policy, because with warm air badly 

EEE EEE 

In this article Mr. Smith has 
given the warm air heating in- 
dustry, some very sound food 
for thought. 

The competition facing the 
warm air heating industry to- 
day 1s of such a nature that it 
is going to require some mighty 
concentrated thought to over- 
come. We may have the best 
system of heating in the world, 
but until such a time as the 
public learns about it and comes 
to believe as we do about it, 
there is not going to be much 
satisfaction in that knowledge, 

- and how is the public going to 
learn about warm air heating if 
not from the makers and in- 
stallers of it? 











defeated in some fields it makes 
competition more keen in the lim- 
ited furnace market in consequence 
of which both furnace installer and 
manufacturer engage in price cut- 
ting. The result of the irrevocable 
law of supply and demand. 
Narrow Vision a Potential 
Cause of Failure 


Some of us seem to forget that 
success is as much the representa- 
tive of adequate publicity as it is 
the representative of improvement 
in manufacture, because it is only 


through publicity that we can let 
the public know that we have an 
improved product. 

Narrow vision causes as many 
business failures as any of the con- 
ventional excuses. 


Let us carefully consider the com- 
petition that faces us. 


The competitive industry is stam- 
peding the buying public with their 
Grade A audacity. A recent radia- 
tor advertisement states that “A 
heating system which allows the 
rooms to retain a fair degree of 
relative humidity is the ideal 
method. Of all known methods of 
heating radiator heating most nearly 
approaches this ideal.” 

We, of the furnace industry as- 
sume that logic or reason should 
dictate the selection of a heating 
system and that this logic or rea- 
son points to warm air. 

The competitive industry has 
made it as clear as day dawn of 
June to the unreasoning that radi- 
ator heat should be their ultimate 
choice of a heating system for the 
home, and the profitable volume 
they have attained makes it unmis- 
takably clear that a goodly portion 
of our people are unreasoning, but 
that they do accept the suggestion 
of continuous advertising display 
that appeals to the eye and which 
is conveyed to them through the 
powerful media of national public- 
ity organs, the magazines. 

We may stress the installation of 
a splendid warm air system in a 
$50,000 home, but we are not the 
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winning industry so long as com- 

petitive heat goes into the building 
project of a hundred homes. 

How National Advertising 

Gains Momentum 

The irony of all this weakness is 

that even outside influences adver- 

tise the competitive industry. A 


recent advertisement appealing to - 


tourists reads “Radiator heat is all 
right but sunshine is better, come 
to Southern California,” the All 
Year Round Club of California. 

The above seems to indicate that 
national advertising gains momen- 
tum. 

In at least one district the radia- 
tor people even cartoon the furnace 
industry by picturing a householder 
kicking over a “hot-air furnace” to 
make way for a radiator system. 

Perhaps your field of operations 
may be the next one to feel the ef- 
fect of such propaganda. 

The time has come when all of us 
who earn our living through affilia- 
tion with the warm air furnace in- 
dustry should express our opinion 
regarding adequate publicity. 

We may be further restricted in 
the sale of warm air furnaces un- 
less the whole industry, retailer and 
manufacturer awaken to the danger 
and rise up as one man determined 
to have adequate investment in pub- 
licity which will mold public opin- 
ion in favor of warm air heating 
installed by the Standard Code. 


Must Tell Folks What 
Code Is 


There is no general demand for 
the code because there is no gen- 
eral acquaintance with the code. 

Once the public reads in maga- 
zines about the merits of the Code 
your cheap competitor will be 
forced to proclaim himself in favor 
of the Code and when he adopts the 
Code he is no longer your cheap 
competitor. 

We have a Code but we have no 
Standard, a Standard is something 
intangible which is recognized and 
accepted by the public. 

In the present condition of the 
industry the Code violator seems to 
do business as easily as the Code 
installer, because the buying public 
has not been educated to discrim- 
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inate between good and poor warm 
air installation. 

As a warm air heating man it is 
undoubtedly your wish that every 
family in America shall want warm 
air heating and it should be your 
wish that every family will be as 
familiar with the term Standard 
Code installation as they are with 
such terms as “Save the Surface 
and you Save All,” “Photographs 
Live Forever,” “Say it with Flow- 
ers.” You fully realize that it took 
more substantial effort than mere 
talk to educate the public to use 
such terms. It required a combined 
effort on the part of all interested 
parties and a substantial investment. 


That such investments are highly 





WHY HE FAILED 


He “guessed” at a proper 
selling price. 

He “guessed” at the value 
of his stock, 

He “guessed” at his delivery 

' costs. 

He “guessed” about. debts he 
owed. . 

He “guessed” about out- 
standing accounts. 

He “guessed” 
were profitable. 

He “guessed” he was mak- 
ing money. 


what lines 





profitable is attested to by the fact 
that we continually see more of this 
type of publicity effort. 

Few of us realize how heavily 
modern business leans upon pub- 
licity. 

We have a product that we hope 
to sell to- 25 million families and 
we have available only lip service. 

Behind every dominant success in 
business there must be a dominant 
idea. If that dominant idea sup- 
ported by faith in the product em- 
bodies the ideal of intelligently ap- 
pealing to the national market, suc- 
cess can only be continuous and 
cumulative. 


The industry must display initia- 
tive, and resourcefulness in financ- 
ing an adequate publicity invest- 
ment or else the furnace industry 
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will “stay put,” or perhaps worse, 
sink into sheer oblivion. 

As a furnace installer you per- 
haps display furnaces, fittings and 
registers, perhaps you even adver- 
tie warm air heating in your local 
newspapers. 

Your hot water competitor has 
an advantage over you because the 
buying public has radiator heat con- 
tinuously suggested to them through 
the medium of handsomely illus- 
trated magazine advertising. 


Manufacturers Quick to Re- 
spond to New Ideas 


Let the publicity effort of the fur- 
nace industry go into the control of 
one great cooperative institution, 
namely, the National Warm Air 
Heating Association. 

Think of the added prestige that 
such publicity would give the fur- 
nace industry, think of the dignity it 
will add to your own individual 
shop, you will be selling a system 
that is nationally advertised. 

Warm air heating, Standard 
Code installed, adequate humidity 
automatically supplied and _ con- 
trolled, air filtering systems, fur- 
nace fans, heating-cooling systems 
with positive circulation of warm 
air in winter and cool air in sum- 
mer, would be subjects with which 
the buying public will be entirely 
conversant. 

With effort such a project can 
quickly emerge from the realm of 
ideas and enter the blue print stage. 


Manufacturers are quick to re- 
spond to a demand from their trade. 
It was the cumulative requests of 
furnace installers that made them 
adopt waist high shakers, painted 
furnace fronts, time payment plan 
and as quickly as the trade demand 
cooperative effort in publicity just 
so quickly will the manufacturer 
respond by committing himself to 
a sound policy of cooperative pub- 
licity effort. 

Statistics show that with the av- 
erage manufactured commodity na- 
tionally advertised its sale is re- 
stricted to about six million fam- 
ilies. This limitation is caused by 
climatic conditions, social status, 
environment, race, religion, geo- 

(Continued on Page 193) 











Here Are the Boys Who Are Going to Entertain the National Association of Sheet Metal Contractors at Their 


Baltimore Convention in June. 


They Comprise the Baltimore Local Sheet Metal Contractors’ Association and 


Are, from Left to Right, Back Row—Charles E. Brandt, William F. Zeller, William E. Cotton, William G. Bland- 


ford, Max A. Seiler, George Trautner, Joseph L. Hagger. 
E. La Motte, Robert: N. Francis, William H. Herring, Samuel O. Bevans, William A. Fingles. 


Middle Row—John J. Cotton, Harry C. Guenther, John 


Font Row— 


E. John Ward, Philip H. Lenderking, William A. Fingles, Sr., General Chairman of the Convenion Committee, 


J. B. Hiss, Charles T. Brandt. 


Look ’Em Over! They’ll Entertain 
You in Baltimore, June 4,5, 6,7, 1929 


Ladies Form Auxiliary—to Entertain V isiting 
Ladies—Mrs. P. H. Lenderking, President 


HE Baltimore sheet metal con- 

tractors are working hard to 
make the coming national conven- 
tion a big success. At the regular 
monthly business meeting of the 
Baltimore local, held in the South- 
ern Hotel, March 21st, W. A. Fin- 
gles, Sr., general chairman of the 
convention committee, gave a very 
interesting talk which outlined what 
has already been accomplished and 
what ‘still remains to be done, going 


into detail as to the financial re- 
quirements of the official program, 
publicity, etc. He expressed confi- 
dence as to the results and stated 
that the local association is adopting 
every means of attracting the larg- 
est attendance to the Baltimore con- 
vention that the National Associa- 
tion of Sheet Metal Contractors has 
ever had. 

Sheet metal ‘contractors all over 
the country should take note of this 


fact. The Baltimore boys are not 
only working hard, but they are go- 
ing to considerable financial sacri- 
fice to make the convention as profit- 
able as can be from every standpoint 
to everyone who attends. They 
mean to put the thing over in a big 
way and it is up to the sheet metal 
contractors all over the country to 
turn out. 

Here’s another fact that points to 

(Continued on Page 193) 
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Working Out Pattern for Square to Round Transition 


Pieces 


Drawing Shows Hopper Placed 
Over the Corner of the Wall 


By O. W. Korue, Principal, St. Louis Technical Institute 


pS pesca to round transition 

pieces are made in such a great 
variety of ways and designs and 
usage that a person often marvels 
at the many applications that really 
can be made of this problem, Re- 
cently one of our friends sent in a 
drawing showing a hopper placed 
over the corner of a wall, much as 
our plan and elevation shows. This 
is something rare, yet its application 
may be used in several ways, if not 
exactly in this form then in others. 

We first draw the elevation giving 


the height and slope of the sides as 
well as the top. Next draw the plan 
view having the length A-B con- 
form with elevation, making the 
round pipe conform with the 
diameter 4-4’. Then draw the cor- 
ner, A’-D, to represent the building 
wall. After this divide the half 
plan of pipe in equal spaces and 


draw lines to the corners, A and B. ; 


Next draw the diagram of true 
lengths, placing altitudinal lines 


H-T. Also observe the other alti- ° 


tudinal points, H’ and H”, which 
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Patterns for Irregular Transitional Hopper 


correspond with similar points in 
elevation. Then with dividers pick 
the different lines from plan as 
B-1-2-3-4 and C-4 and set it as 
T-1-2-3-4-C. From these points 
draw lines to H” and we have the 
true lengths for the front part of. 
hopper. Next pick lines .a-1; 
a-2’-3’-4’ from plan and set as 
T-1-2’-3’-4’.. Next pick 4’-D and 
set as T-4” and draw lines to the 
proper altitude. Also pick lines 
A-D of plan and set as H’-D, so 
that D-H is the true length for A-D 
of plan. 

To start the pattern draw any 
line, as A’-B’, and with dividers 
pick true length H-1 and set as 
A’-1 in pattern. Next pick H’”-1 
from diagram and, using B’ as 
center, cross arcs in point 1. Now 
use spaces 1-2 from circle of plan 
as a girth space, and using 1 in 
pattern as center strike arcs in point 
2-2’. Now pick true length, 
H”-2, and, using B’ as center, 
cross arcs in point 2. Next 
pick true length, H-2’, and using A’ 
as center, cross arcs in point 2’. Re- 
peat this process until point 4-4’ is 
established. Then make B/’-C” 
equal to B-C of plan and make 
A’-E” of pattern equal to H-D of 
the diagram. Now use the ‘throat 
and heel lines of elevation for seam 
lines in pattern or which are the 
same as H”-C for 4-C” and H’-4” 
as 4’-D”. Draw lines through all 
points where arcs cross and add 
edges for ‘assembling, and the pat- 
tern is done. 





New Device Humidifies 


and Cleans Air in Cold 
Air Shoe All in One 


F. Meyer & Brother Company, 
Peoria, Illinois, has recently applied 
for a patent on the Handy Air 
Cleaner—Perfect Humidifier and 
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Cold Air Shoe, a device designed to 
combine three jobs in one. 

This cleaner consists of a series 
of water pans, one inch deep and 
four inches wide, extending entirely 


across the length of the cold air 


shoe. Three pans are located near 
the top of the shoe, separated far 
enough to retain the full area of the 
cold air pipe between the pans. The 
next row of pans is staggered under 
the upper row so that the dirt or 
lint passing between the first row 
must impinge on the water of the 
‘second row. The other pans below 
are located in the same manner and 
a large pan covering the bottom of 
the shoe is under all of these. The 
pans are all of the same size and 
supported on angle iron slides. 


A funnel is connected to the top 
of the shoe with tubes to the upper 
row of pans. Overflow tubes are 
placed in each pan. These draw 
the water from one row to the next 
row below. The pans can be filled 
as required, pouring water into the 
funnel until it runs out of the over- 
flow of the large pan. 

This device is the answer to the 
need for an appliance that will not 
only humidify the air, but will clean 
the air as well. The accompanying 
cut gives the reader a good idea of 
the appearance and construction of 
the apparatus. Full details concern- 
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ing it can be had from the F. Meyer 
& Brother Company, Peoria, IIli- 
nois. 





Joe Dersher, Toledo, 
Thinks Contractors Should 
Get Work Where They Can 


Joe Dersher, general sheet metal 
and roofing contractor, 40 Eleventh 
Street, Toledo, Ohio, has some com- 
ment to make on the resolution 
passed by the Michigan Sheet Metal 
and Roofing Contractors’ Associa- 
tion at its recent convention, re- 
garding contractors remaining in 
their own respective territories. 

Joe writes as follows: 


“T do not think that we should 


. burden our organizations with this 


brotherly love of keeping out of so- 
called outside territory. There are 
so many reasons for getting this 
kind of work. In many Cases prices 
are not taken into consideration. 

“Acquaintances, reputation and 
responsibility are the main points. 
Mutual understanding, personal ac- 
quaintances and good feeling among 
competitors would naturally remedy 
cutting in on your friends. This 
would be my answer to such a ques- 
tion.” 

In last week’s issue Joseph Gard- 
ner, Indianapolis; George Harms, 
Peoria; Otto Geussenhainer, She- 





Illustrating the New Humidifier and Air Cleaner. 
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boygan, Wisconsin; W. A. Fingles, 
Baltimore, expressed their views on 
the subject. The matter was also 
brought under discussion at a recent 
meeting of the Baltimore, Mary- 
land, local sheet metal contractors, 
and that association took the atti- 
tude that the idea is not practical in 
the sheet metal or warm air heating 
industries. 

You know, Joe is very well 
thought of in the Ohio State Sheet 
Metal Contractors’ Association, and 
next year he and his brother Toledo 
contractors are going to entertain 
the Ohio boys at Toledo. It is need- 
less to say that a good time awaits 
the Ohio boys, because Joe thinks a 
lot of his friends and knows how to 
entertain them when they come to 
town. 





Inland Steel Company 
Has Unique Employe 
Stock Distribution Plan 

Employes of the Inland Steel 
Company are scheduled to receive, 
on April 1, 29,557 shares of Inland 
common stock as a result of their 
participation in the company’s em- 
ployes’ savings and profit sharing 
pension fund. More than one thou- 
sand employes received stock certif- 
icates at this time, according to a 
statement recently issued by J. L. 
Block, assistant vice-president. 

Although participation in the 
fund is voluntary, some six thou- 
sand employes of the Inland Steel 
Company—seventy-seven per cent 
of the total number employed—are 
enrolled. 

Any employe who has been with 
the company eighteen months is 
eligible to join. Participants con- 
tribute five per cent of their salary 
but not over $300 per year, while 
the company’s share is five per cent 
of net earnings before payment of 
any dividends. Inland common 
stock, purchased with these funds, 
is distributed to the employes at the 
end of five years’ participation in 
the plan. 

The plan has been in operation 
for ten years and this is, therefore, 
the sixth distribution of stock. The 
total number of shares distributed 
since the start of the fund is 72,815. 
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Exterior View of Sheet Metal Shop of L. W. Erwin, Lubbock, Texas. L. W. Himself Is Shown Standing in Front of the 
Building. Note Peculiar Brand of Corrugating on the Tanks. This Is Done in the Shop of Mr. Erwin. 


L. W. Erwin, Lubbock, Texas, Gets EXTRA Profit by 


Working Up Scraps 


By Discounting Bills and Paying Men 
Extra Rewards When Work Warrants 


NE REASON that L. W. Er- 
O win has made a success of the 
sheet metal business in the past 
three years is the fact that he works 
to get that extra profit. He does 
not stop by merely getting out with 
~a profit on the original job, but has 
developed ways of salvaging scraps 
and working them into first class 
sheet metal articles that bring added 
profit. 

L. W. Erwin is owner of the 
L. W. Erwin Sheet Metal Works, 
Lubbock, Texas. He established 
this business in November, 1925. 
But Erwin himself is older than this 
in the sheet metal business, for he 
has spent forty years in the trade. 
The ten years prior to entering busi- 
ness in Lubbock were spent as fore- 
man of the sheet metal works for 
the M. K. & T. Railway Company 
at Dennison, Texas. 

One extra profit that is no secret 
to any sheet metal contractor but 
one neglected by many, according to 
Erwin, is that of discounting all ma- 
terial bills. In)» November, 1928, 


Erwin decided to establish a special 


By Cuarves N. TunneLL 


fund for discounting all bilfs. With- 
in four months’ time this fund had 
already earned more than 10 per 
cent. This practice nets this con- 
tractor an additional $25 to $30 
monthly. 

The matter of making something 
from every bit of scrap has also 
paid this tinner an extra profit that 
goes a long way towards covering 
his overhead. Every piece of tin 
from five to seven inches long and 
from three-quarter of an inch to 
five inches wide from twenty-six 
gauge or less is cut into wall ties. 
A boy-working at this as fill-in work 
can cut several thousand daily, while 
Erwin receives $3 a thousand for 
the ties. 

Scrap iron of any weight, as twen- 
ty or twenty-four, is made into flue 
ventilators. These flue ventilators 
are sold to local dealers and pay a 
good margin of profit. Most any 
sheet metal worker would not dis- 
card a piece of metal large enough 
to make a rain proof, neither does 
Erwin; but he goes a step further. 
The small circular piece of metal 


cut from the rain proof is made 
into a gas ventilator that retails for 
15 cents each to the trade. 

Other similar bits of scraps that 
are usually charged off as waste go 
back into circulation at this plant to 
earn an extra profit. The 25 by 120- 
foot building of this firm is equipped 
with improved machinery for doing 
every job in minimum time. 


Erwin does his own corrugating. 
All tanks and such items are worked 
with fine corrugations ; then a space 
between as shown in one of the ac- 
companying illustrations. Mr. Er- 
win has likewise assembled a port- 
able machine for cutting tank bot- 
toms. This machine handles four- 
teen gauge iron so easily that a child 
can operate it. Another simple ma- 
chine for cutting and punching ties, 
bands, etc., is a labor saver in this 
plant. 

An adjustable loose joint slip 
roller is used for turning out from 
1,400 to 2,000 joints of threaded 
well pipe each week. A threading 
machine was assembled by Mr. Er- 
win by using a piston rod from a 
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Interior View of L. W. Erwin Sheet Metal Shop, Lubbock, Texas. Looks as Though Somebody Was Doing Some Work 


discarded automobile engine and a 
few simple washers for making the 
impression. 

Although Erwin has a well de- 
fined way of making many items, 
as he makes up much waste mate- 
rial into salable stock, he does not 
have many patterns and seldom uses 
a pattern. He trains his men to 
make what the customer wants and 
how he wants it, regardless of what 
may be the usual way of making 
the desired article. The individual 
preferences of the customer are 
catered to, and a repeated patronage 
is built by making the customer 
know he is going to get just what 
he wants in sheet metal work. 

But naturally, this shop does not 
make all its profits from savings 
alone; it works under a policy of 
making every job a quality job and 
accepting no job that does not in- 
sure a fair margin of profit. The 
L. W. Erwin Sheet Metal Works 
specializes in hotel work, gin work, 
elevator jobs, mill work, and cy- 
clone dust collectors. A good con- 
tract recently completed was for a 


There, Does It Not? 


large concern on a coal and grain 
elevator. Officials declared the job 
to be the best they had ever ob- 
with other similar 
recommendations, has proven to be 


tained, which, 


Erwin’s best form of advertising. 

All size switches, cut-outs, and 
any type of special sheet metal job 
is easily handled in this shop. but 
even though he has been in the trade 
for forty years, this contractor finds 
jobs every few days that are new to 
him. 

Men Well Paid and Rewarded 

for Extra Work 

Five men are employed in this 
sheet metal shop. Inducements are 
offered to make every man as effi- 
cient as possible. Good equipment 
to work with is one inducement. 
Better pay for the man that can 
make it is another inducement. Er- 
win shows his men that he wants no 
one that merely stands still, for 
those that do usually slip back. He 
encourages his men to study the 
trade and learn the short cuts and 
more efficient ways of doing even 
the old jobs. At the time of this 


interview he had just raised one 
man’s wages again, which made ex- 
actly double the price that the man 
was earning in this shop five months 
before. In this way Erwin’s men 
not only earn more, but Erwin earns 
a better net profit from the work 
handled by such sheet metal work- 
ers. 

This contractor refuses to bid in 
work that is gained strictly on a 
price basis. He wants only such 
jobs that will pay a profit, and he 
wants to earn this profit from a good 
quality of work and material and 
not from scalping the job. He tries 
to make every installation and every 
customer a salesman for the firm. 
He considers that although a cus- 
tomer pays but a cheap price for a 
cheap job, it is a money losing 
proposition for the contractor in the 
long run, as the general public in- 
specting such a job does not take 
into consideration the fact that the 
price was accordingly cheap. 

To advertise the type of work 
that he does and to keep his shop 

(Continued on Page 193) 
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Second Premier Dealer Meeting at Dowagiac Voted Big 
Success by All Who Attend 


Dealers Given Valuable Information on Salesman- 
ship Installation Practice and Business Conduct 


ARM AIR heating equipment 

manufacturers who have given 
any thought to the future welfare 
of their industry are pretty thor- 
oughly sold on the idea that in or- 
der to prosper themselves they must 
first make it their business to see 
that the through 
their products are distributed, pros- 
per... In other words, forward look- 


dealers, whom 


ing manufacturers are subscribing 
to the idea that the dealer is the 


By Greorce DurerR 


air heating industry, stressing the 
necessity of the manufacturer help- 
ing the dealer. This talk ended by 


“Buck” putting the question to the 


manufacturer as to what he was go- 


ing to do about it? 

“Buck,” being a furnace manu- 
facturer himself, cut himself the 
same piece of cake that he meted 


out to other furnace manufacturers 


and placed himself under the same 
obligation to answer the question. 





\ 


t . pm 














Reading Left to Right—Les Peterson, Duluth; “Dick” Judd, Premier President; 
A. M. Falk, Pittsburgh; Herman Gors, Toledo; George Potter, Van Wert, Ohio; 
Jack Anderson, Barberton, Ohio; Ed. Bernhardt, Willoughby, Ohio. 


neck of the bottle in nation-wide 
warm air furnace distribution, and 
all the furnaces they are to sell 
must of necessity go through this 
neck ; that the volume which passes 
through this neck is determined by 
the extent to which the furnace 
dealers use productive methods of 
merchandising and employ proper 
business conduct. 

At a 
Warm Air Heating Association in 
Cleveland a year or so ago, E. C. 
“Buck” Taylor, vice-president and 
sales manager of the Premier Warm 
Air Heater Company, Dowagiac, 
Michigan, gave a very interesting 
talk outlining the needs of the warm 


meeting of the National 


Immediately after this Cleveland 
meeting his answer took the form 
of a dealer convention in which as 
many of the Premier dealers as 
cared to attend were invited to 
Dowagiac to spend several days as 
guests of the company. That ex- 
periment was as productive of re- 
sults for the betterment of the deal- 
er that the company decided to make 
it an annual event, and the second 
meeting was held in Dowagiac last 
week, 

Many subscribers who read about 
this meeting might get the impres- 
sion that it was nothing more than 
a good opportunity for the Premier 
Warm Air Heater Company to 


capitalize on the opportunity to load 
up dealers with a lot of furnaces. 
Such was decidedly not the case. The 
title of the program issued to deal- 
ers by the company upon their ar- 
rival at Dowagiac read, “To Help 
You Sell More Premiers.” But the 
information which those dealers 
carried away with them was of such 
a nature that it could be used with 
profit by the dealers of any warm 
air furnace manufacturer in the 
United States. By that is meant 
that “Buck’s” answer to his own 
question, “What Are You Going to 
Do About It?” took the form of an 
endeavor, at considerable expense 
to his company, to give the com- 
pany’s dealers information that wi!! 
help them to become better warm 
air heating men, better salesmen, 
and better business men. The atten- 
tion shown at the various meetings 
was evidence enough that the Pre- 
mier dealers appreciated what was 
being done for them. 


Dealers Witness Premiers in 
Course of Construction 

Monday morning, March 18, was 
devoted to registration and_ the in- 
troduction of dealers to one another 
and to the Premier salesmen. There 
were dealers from as far away as 
Colorado, Seattle, Washington, Min- 
nesota, Pennsylvania. They came in 
such numbers that the facilities for 
housing and feeding them in Do- 
wagiac were taxed to the limit of 
capacity. Hotel accommodations 
were inadequate and many of the 
dealers were of necessity provided 
for in private homes, but they were 
all adequately provided for. 

Monday afternoon a tour of in- 
spection of the Premier plant was 
made. A pour off in the foundry 
was deferred purposely to evening 
so that all could enjoy the spectacle 
of seeing Premiers take form from 
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Reading Left to Right—1. Bill Hehnke, Grand Island, Nebraska; Carl Roelle, Columbus, Nebraska; Wiliis Stafford, War- 
renville, Illinois. 2. LeDue Adelsman, Fergus Falls, Minnesota; Frank H. Nelson, Minneapolis; Nels A. Pearson, St. 
Cloud, Minnesota. 3. Ed. Brandes, Madison, Wisconsin; E. A. Schmidt, Wisconsin Rapids, Wisconsin; Arthur Kroupa, 
Racine, Wisconsin. 4. E. N. Hegland, Ottawa, Illinois; Henry Freihofer, Dayton, Ohio. 5. Al H. Kundee, K. S. Reames 
and E. C. “Buck” Taylor, Premier Heating Engineer, Credit Manager, and Sales Manager, Respectively. 6. J. W. Long, 


Ft. Collins, Colorado; 


molten iron. This tour of inspec- 
tion was conducted under the per- 
sonal direction of “Dick” Judd. 
president of the company, who gave 
a thorough explanation of each 
process in non-technical language so 
that every furnace dealer who wit- 
nessed this part of the program 
could carry away with him a def- 
inite mental picture of just how this 
furnace is made and what goes into 
its construction. 


The entire day of Tuesday was 
given over to Professor A. P. Kratz 
of the University of Illinois warm 
air research staff. This meeting, as 


did all others during the week, took 
place in the Elks’ lodge assembly 
hall. During his appearance before 
the dealers Professor Kratz gave in 
untechnical language the latest de- 
velopments in warm air furnace re- 
search. During this discussion by 
Professor Kratz the dealers asked 
many questions concerning warm 
air furnace installation practice, 
with the result that a most profitable 
day was spent by them. 

Al Kundee “Struts His Stuff” 

from Practical Standpoint 

On Wednesday, March 20, A. H. 

Kundee, assistant sales manager and 


H. J. Cone, Seattle, Washington; Frank Splain, Lincoln, Nebraska. 


heating engineer of the company, 
discussed furnace installation from 
a practical standpoint. Many valu- 
able points were picked up by deal- 
ers on correct and incorrect prac- 
tice in installing warm air furnaces. 
During the progress of Mr. Kun- 
dee’s lecture he used a series of 
charts which illustrated the points 
he wished to bring out, showing 
both the correct and the incorrect 
method of doing that particular 
piece of work and explaining what 
trouble developed when the job is 
done the wrong way, with correc- 
tive measures outlined. 
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lor instance, there was a discus- 
sion on the correct and incorrect 
location for registers; how and 
where to take warm air pipes off 
the flat top bonnet—that regardless 
of size of warm air pipes they 
should all come to the same eleva- 
tion above the bonnet; that when 
furnaces are cemented a very slow 
fire should be started in the furnace 
so as to drive the moisture out of 
the cement gradually. Various types 
of “robbers” were discussed. 


time was spent 


Considerable 
showing why it is necessary that a 
warm air pipe passing through a 
stone wall have an air space around 
it and several methods of securing 
this air space; the use of water 
heaters and what effect they have 
on cutting down the amount of 
space in the combustion chamber ; 
why the combination hot water and 
warm air job requires a nice bal- 
ance to insure good results; the 
causes of excessive humidity ; what 
to look for when seeking to remedy 
the job. These and hundreds of 
other problems which the furnace 
installer is constantly running into 
were taken up and discussed in a 
manner which could not fail to help 
the dealers in their work. 

“Buck” Taylor was constantly on 
the job, interjecting criticisms, ad- 
vising the dealers first on this point 
and then that. On one such occa- 
sion he pointed out the value of 
prompt handling of trouble calls, 
showing how the dealer built a repu- 
tation among the townsfolk by 
living up to his promises and get- 
ting out on a complaint job as quick- 
ly as possible. 

“Seven out of every ten furnaces 
sold,” said “Buck,” are sold by rec- 
ommendation from some satisfied 
customer. Few dealers realize what 
a powerful factor in salesmaking 
this outside recommendation is and 
how very much it cuts sales resist- 
ance. No one can say how many 
jobs one corrected job will sell or 
how long a kick that is not taken 
care of can be remembered.” 

Premier Partial Payment Plan 

Explained 


K. S. Reames, credit manager of 
the Premier Warm Air Heater 
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Company, outlined the installment 
selling plan and the financing plan 
which the company has made avail- 
able to its dealers. In this discus- 
sion the arithmetical computation of 
the installment selling plan was 
thoroughly explained to the dealers, 
designed to give them a thorough 
understanding of the plan. Full de- 
tails of the Premier installment sell- 
ing p'an will be sent upon request. 

In this connection it was pointed 
out that furnace dealers have a tend- 
ency to have too many open ac- 
counts on their books ; that too little 
attention is being paid to investi- 
gating the credit of a prospective 
customer before putting the job in. 
Even cash customers shou!d be in- 
vestigated before the jobs go in, a 
point which many dealers think un- 
necessary. 

Too many men have accounts on 
their books for which there is no 
contract, no arrangement for pay- 
ment, and no arrangement for an 
interest charge on the balance not 
paid. 

The fact was pointed out that 
Premier dealers have the answer to 
larger volume in installment selling, 
and the installment selling plan 
worked out for them by the com- 
pany gives them the solution to the 
financing and collection problems. 

“Buck” Takes Dealers for 

Ride on New Methods of 
Merchandising 


Thursday morning “Buck” him- 
self spoke on new developments in 
the merchandising of warm air heat- 
ing. This talk could have been 
heard with profit by every warm air 
furnace installer in the country be- 
cause it brought out the fact that 
too many warm air furnace dealers 
are going at the problem of mar- 
keting their products in entirely the 
wrong manner. He went further 
by suggesting many corrections to 
the errors which are commonly 
made when selling. 

For instance, he pointed out why 
it is inadvisable to quote a price on 
the warm air heating system before 
the prospect has been thoroughly 
sold on that type of system. That 
when selling on the installment plan 
the time payment price should be 
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quoted only after the salesman has 
got the prospect to commit himself 
on the amount he can pay per 
month and what down payment he 
can make. In this connection it is 
also important to observe the type 
of prospect to whom the sale is be- 
ing made. 

“Most furnace salesmen,” said 
‘Buck,” “sell furnaces on a time 
payment proposition in a way that 
is an insult to the customer.” He 
admonished the furnace men to note 
the technique used by Packard auto- 
mobile salesmen, for instance, as 
these men have developed a real 
technique in getting the time pay- 
ment idea over. 

The point which “Buck” wanted 
to bring out more than any other 
one thing is the fact that the fur- 
nace industry is changing from a 
purely engineering proposition to 
one of merchandising, and that the 
furnace dealers are spending entire- 
ly too much time being small manu- 
facturers and not enough time se!l- 
ing. He said a lot of other things, 
too, concerning the conduct of the 
furnace business which space does 
not permit reproducing here but 
which every warm air furnace in- 
staller should have heard. 

Duncan Rice, C. P. A. with Law- 
rence Scudder & Company, account- 
ants, spent considerable time in re- 
vealing mistakes which the furnace 
dealers are prone to make in keep- 
ing accounts. Here again much 
valuable information was gained by 
those present, and many of them 
left with a far different conception 
of their business than they had when | 
going to the meeting. 

Jack Stowell Suggests Neces- 

sity Business and Self 
Analysis 


‘ 


Jack Stowell, furnace dealer of 
Aurora, Illinois, gave a very inter- 
esting address on “Selling Points 
Versus Buying Points in the Fur- 
nace Business.” In this he intro- 
duced an entirely new train of 
thought for warm air furnace deal- 
ers. It was Jack’s opinion that most 
furnace dealers analyze their busi- 
nesses from the wrong standpoint— 
that of selling, rather than from the 
buyer’s standpoint, and in conse- 
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Reading Left to Right—1. P. M. Urbanowski, Stevens Point, Wisconsin; E. A. Schmidt, Wisconsin Rapids, Wisconsin; 
Carl H. Mueller, Findlay, Ohio; Karl Kendall, Marion, Iowa; George Potter, Van Wert, Ohio; Frank H. Nelson, Minne- 
apolis; Arthur Kroupa, Racine, Wisconsin. 2. E. L. Patterson, Dowagiac; C. W. Signaigo, Granite City; Fred Gott- 
schalk, Park Ridge, Illinois; John Magill, Newark, Ohio; Theo. Theiler, Joliet, Illinois; F. J. Czadek, Woodstock, Illinois; 
3. Jess Cartnal, Newark, Ohio; Ed. -Hickey, Hartford, Michigan; C. R. Friskhorn, Zelienople, Pennsylvania; E. E. Cart- 
nal, Newark, Ohio. 4. Carl Duckwitz, Gross Point, Michigan; Clem Church, Battle Creek; Alex Freidman, Detroit; Harry 


quence their sales effort becomes 
largely waste effort and often cre- 
ates antagonistic sentiment. 

“The man who is in business for 
profit alone,” said Jack, “has got 
entirely the wrong slant upon the 
whole proposition. Success in busi- 
ness is all in the frame of mind. To 
make a success in business the deal- 
er must first of all render a service, 
and in order to do that he should 
analyze his business from three 
standpoints : 


1. To see that the quality of his ? 


product is all that it should be; that 
his service, his attitude and every- 
thing that pertains to the business is 
right, looking at it from the stand- 
point of ‘the buyer. 

2. He must tell the 
about it. 

3. He must get a price large 
enough to yield a profit. If these 


world 


things are done, the dealer has put 
himself in a way to build good will 
for his business and to take care of 
the building of a financial reserve 
necessary to tide him over in slack 
times. 

“Every furnace dealer,” said 


Mumaw, Pontiac, Michigan; C. D. Averill. 


Jack, “should realize that selling is 
what the customer gets, while buy- 
ing is what the customer thinks he 
is getting. Therefore it is up to the 
dealer in selling to make sure that 
the customer gets what he thought 
he was. getting—be sure that there 
is a meeting of minds before the 
sale is made. 

“Tt is often the little things that 
sell—the little conveniences on the 
article that mean so much to the 
customer. People buy things which 
save eye strain and back strain.” 

Then from an analysis of the busi- 
ness, Jack admonished the dealers 
to make an analysis of themselves. 
They should put themselves in the 
customer’s place 4nd see how they 
stack up. 

“If you were a customer,” con- 
tinued Jack, in explanation, “would 
you buy from you? If you as a 
stranger came into your town, 
would you know where you are? 
Would you like the treatment you 
got from you if you sent in a com- 
plaint that your furnace did not 
work properly ? 

“Every installer should check not 


only his product for buying points, 
but his.service as well. He should 
watch complaints very closely, and 
these should have preference over 
all else, and the dealer should not 
be satisfied to remedy a complaint 
promptly but should make it his 
business to call back the next day 
to learn if everything is satisfac- 
tory. 

“He must seek for buying points 
in his financing. He should have a 
set policy, a regular consistent way 
of sending out bills that give the 
impression that he has every reason 
to expect that the bill will be paid 
promptly.” 

Jack also gave a very interesting 
talk on how to advertise one’s busi- 
ness. He spoke of the value of 
adopting some catch phrase in ad- 
vertising that is easily remembered 
and that pertains to the business. 
Too many advertisers try to get too 
much into the advertisement. This 
he found to be a mistake for the 
reason that the advertisement is 
hard to find and hard to read when 
found. He spoke of having to hunt 


(Continued on Page 193) 
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Northwest Furnace Builders Approve Quality Products 
at Salem, Oregon Meeting 


Committee Appointed to Consider Adver- 
tising Possibilities of Warm Air Heating 


EPRESENTATIVES of a 


dozen of the leading warm air . 


furnace manufacturing  establish- 
ments of Washington and Oregon, 
as well as dealers from many North- 
west cities, were in Salem, Oregon, 
March 8 for the periodic meeting of 
Northwest Furnace Builders. In all, 
more than 40 men attended the ses- 
sion. 

The Salem meeting was the first 
to which a general invitation had 
been issued dealers handling warm 
air heating plants manufactured in 
the two northwest states. 

Decision to place a “stamp of ap- 
proval” on members’ warm air heat- 
ing systems which meet a high 
standard of quality and perform- 
ance was a highlight of the meeting. 
President W. H. Carsten of Majes- 
tic Furnace & Manufacturing Com- 
pany, Seattle, appointed a commit- 
tee to study advertising methods and 
to report back at the next meeting. 


The advertising committee is com- 
posed of Ralph T. Montag, presi- 
dent of Montag Stove Works, Port- 
land, Oregon, chairman; L, C. East- 
man, president of Eastman Bros., 
Silverton, Oregon; D. S. Robinson, 
president of Western Furnaces, 
Inc., Tacoma, Washington, and 
W. W. Rosebraugh, president of 
the W. W. Rosebraugh Company, 
Salem, Oregon. 

An engineering committee has 
been at work some time on the prob- 
iem of recommending approval of 
members’ products which are to 
bear the “stamp of approval.” This 
committee is made up of A. Fris- 
toe Nelson, president of Arcweld 
Manufacturing Company, Seattle, 
Washington, chairman; M. S. 
McDonell, plant manager of West- 
ern Furnaces, Inc., Tacoma, Wash- 
ington, and Earle M. Mackey, sec- 
retary of Washington Stove Works, 


By Rosin N. Porson, Seattle 


Inc., Everett, Washington. 

Dealers who attended the Salem 
meeting gave many helpful sugges- 
tions for those who will have the 
planning of the association’s adver- 
tising program. Members and deal- 
ers were practically unanimous in 
the expression that advertising 
should be based upon the “stamp of 
approval” and that all products 
should be pushed on the basis of 
quality. | 

Members and dealers were agreed 
that price cutting and other unfair 
trade practices should be discour- 
aged. 

The meeting in Salem was in the 
Chamber of Commerce rooms and 
followed an inspection of the plant 
of the W. W. Rosebraugh Com- 
pany. The “open door” has long 
been a policy among Washington 
and Oregon furnace manufacturers 
and is practiced regularly at every 
meeting in communities where fac- 
tories are located. _ 


The next meeting of Northwest 
Furnace Builders will be in Seattle 
in April when the members will be 
guests of the F. S. Lang Manufac- 
turing Company. 

Manufacturers who attended the 
Salem meeting included Eastman 
Bros., of Silverton, Oregon ; Gabriel 
Tubular Furnace Company of Ta- 
coma, Washington; Majestic Fur- 
nace & Manufacturing Company of 
Seattle, Washington; W. W. Rose- 
braugh Company of Salem, Ore- 
gon; Volume Heating & Engineer- 
ing Company, Inc., of Portland, 
Oregon; Washington Stove Works, 
Inc., of Everett, Washington ; West- 
ern Furnaces, Inc., of Tacoma, 
Washington; Northwest Stove 


Works, of Portland, Oregon; F. H. 
Berger of Salem, Oregon; Nelson 
Bros. of Salem, Oregon, and Clark 
- Heating Company of Portland, Ore- 


gon. This completes the list. 

Dealers who attended included 
Nick Kussman of the Astoria 
Plumbing Company, Astoria, Ore- 
gon; Raymond Marlatt of Eugene, 
Oregon; H. H. Rich of Rich & EI- 
lis, Dallas, Oregon; J. W. Hamil- 


ton of St. Helens Sheet Metal 
Works, Longview, Washington; 
I. T. Woodruff of Portland, Ore- 
gon. 


C. E. Shumway of Eugene, Ore- 
gon; C. M. Woodruff of Corvallis, 
Oregon; William Nicol of Corval- 
lis, Oregon; J. R. Allen of Mc- 
Minnville Plumbing & Heating 
Company, McMinnville, Oregon; 
Jacob Spaniol of Stayton, Oregon ; 
E. E. Ling of Salem, Oregon; Ros- 
coe Ames of Roscoe Ames Hard- 
ware, Albany, Oregon; H. L: Hines 
of Newport Hardware & Plumbing 
Company, Newport, Oregon. 

George L. Hurley of Albany, 
Oregon; A. S. Weiant of McPher- 
son Furnace & Supply Company, 
and John B. Kelly of Roseburg, 
Oregon. 


The meeting also was attended by 
F. N. Lupton of the Oregon Manu- 
facturers’ Association, and Robin 
N. Polson of the Manufacturers’ 
Association of Washington. These 
two associations cooperate in the ac- 
tivities of Northwest Furnace 
Builders. Mr. Polson is secretary 
of the furnace men’s group. 


Western Blower Company of 
Seattle took advantage of the meet- 
ing of the group and accepted an in- 
vitation to send as representatives 
Lyle Dudley, G. K. Hillman and 
P. S. Lord. The Portland Daily 
Journal of Commerce was repre- 
sented by Donald A. Wike of its 
advertising department. J. T. Cross- 
ley of the Crossley & Failing Ad- 
vertising Agency, Portland, Oregon, 
was a guest. 
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EXTRA PROFITS FROM 
SCRAPS 


(Concluded from Page 187) 
constantly before the public, Mr. 
Erwin places a ‘sticker bearing his 
name and address and some sugges- 
‘tions of the type of work done by 
this shop on every article that leaves 
the shop. Erwin says that the av- 
erage fellow will not notice a small 
advertisement in the newspaper, but 
when he sees a small sticker on the 
rain proof, new flue ventilator or 
other such article, it will remind him 
to go to Erwin’s when in need of 
any sheet metal work. 

This policy of catering to first- 
class jobs has doubled the volume 
of business for this firm more than 
once during the past three years. A 
comparison is pretty well shown in 
looking at the volume of business 
done in February, 1928, and Feb- 
ruary, 1929. For the entire month 
of February, 1928, the volume was 
$900, a big increase over former 
years. But for the first thirteen 
days of February, 1929, the time 
this interview was obtained, the vol- 
ume had already exceeded $1,500, 
with the month not half over. 

But just as this sheet metal con- 
tractor has more than doubled his 
volume of business, he has shown a 
corresponding increase in his net 
profits. 





PREMIER DEALER 
MEETING 


(Concluded from Page 191) 
through one paper three times be- 
fore he could find his own adver- 
tisement. This proved to him the 
futility of trying to put too much 
into the advertisement and the value 
of using generous white: space to 
make the ad stand out. 

Many questions were asked Jack 
and his talk was followed by a dis- 
cussion on overhead and how to re- 
duce it. 

W. B. Burruss of Washington, 
D. C., had the entire day of Friday 
‘in which to give the dealers in at- 
tendance pointers on how to sell 
more furnaces. 

During their stay in Dowagiac the 
dealers were fed at the various res- 
taurants and hotels. Each evening 
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meal was taken at some one of the 
churches of Dowagiac, prepared by 
the women of those churches. 
Thursday evening a banquet was 
held at which Dr. Palmer of Dav- 
enport, Iowa, spoke. Dr. Palmer 
came all the way from Pensacola, 
Florida, to speak at that meeting. 

Thus the Premier Warm Air 
Heating Company has given its an- 
swer to the question, “What Are 
You Going to Do About It?” They 
have shown that they are willing to 
do more than talk about it, and it 
will not be at all surprising to see 
other warm air furnace manufac- 
turers fall into line in a similar 
manner. To do this required con- 
siderable financial outlay by the 
company, as well as considerable 
courage, but as one well known 
automobile manufacturer advertises, 
those are merely the penalties of 
leadership, and the Premier Warm 
Air Heating Company deserves full 
credit for the extent to which it has 
gone in working for a higher stand- 
ard in the warm air heating in- 
dustry. 





COOPERATIVE ADVERTIS- 
ING 


(Concluded from Page 182) 
graphical location, business occupa- 
tion and financial standing. 

In the furnace market there are 
no such limitations. Our popula- 
tion of over 110 million has perhaps 


-25 million homes, every one of 


which should be heated with a warm 
air system. 

At the present rate of furnace 
production it would take 50 years 
to provide a warm air furnace for 
every home in the United States 
without providing any for schools, 
churches, stores, er garages and 
without providing any furnaces for 
replacements. 


The approximate number of 
warm air furnaces made each year 
is 500,000. 

Statistics show that there are 
6,000 new buyers coming into the 
market every day. The story of 
warm air heating and the Standard 
Code may be an old story to you, 
but every day there are.6,000 people 
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who never heard of warm air heat- 
ing or the Standard Code. 


How Raise Funds for 
Advertising 

These 6,000 new buyers that ar- 
rive each day surely hear of radia- 
tor heat if they are literate people. 

Suppose the price of every fur- 
nace was increased $2 to subsidize 
an advertising investment, suppose 
every warm air register were in- 
creased say 5 cents in price to sub- 
sidize this publicity effort, sup- 
pose 10,000 furnace installers con- 
tributed a very modest sum for 
membership in the National Warm 
Air Heating Association. 

With greatly increased demand 
for warm air heating the traffic 
would stand this cost without being 
felt. 


In the list given below your at- 
tention is called to a few of the 
industries which today are invest- 
ing in cooperative advertising. 





BALTIMORE LOCAL 
WORKING 


(Concluded from Page 183) 
the earnestness with which the Bal- 
timore sheet metal folks are attack- 
ing the problem of seeing to it that 
everyone who attends will be well 
taken care of. The Baltimore women 
are lending their assistance to the 
men in an effort to do all that is 
possible. 

On March 21st, at 12:30 p. m., 
the Baltimore ladies held a luncheon 
at the Lord Baltimore Hotel. Those 
that were present are as follows: 
Mrs. P. H. Lenderking, Mrs. Jno 
J. Cotton, Mrs. Wm. A. Fingles, 
Sr., Mrs. Wm. A. Fingles, Jr., Miss 
Mary Rose, Miss C. Brandt, Mrs. 
Geo. R. Bullen, Mrs. J. E. LaMotte, 
Miss E. M. Summers, Mrs. Wm. E. 
Cotton, Mrs. F. H. Baehr, Miss 
Irene Fingles, Mrs. J. L. Hagger, 
Mrs. C. E. Brandt, Mrs. Wm. Her- 
ing, Mrs. E. J. Ward, Miss Ward. 

The purpose of this meeting was 
to form a Ladies’ Auxiliary and 
affiliate with the National Auxiliary. 
Plans for entertaining the visiting 
ladies were gone over in detail. 
Committees were appointed for the 
various arrangements decided on for 
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the convenience and pleasure of all 
who attend. 

The officers appointed are as fol- 
lows: Mrs. P. H. Lenderking, pres- 
ident; Mrs. Wm. A. Fingles, vice- 
president; Miss Mary Rose, sec- 
retary; Miss E. M. Summers, 
treasurer. 





Butler Field House Warm Air 
Installation Drawing for Indian- 
apolis Meeting of N. W. A. H. A. 


A feature of the Indianapolis con- 
vention of the National Warm Air 
Heating Association will be a visit 
to the Butler Field House on Tues- 
day afternoon for the purpose of 
inspecting the warm air heating sys- 
tem installed there. 

A few inaccuracies appear in the 
program of the National Warm Air 
Heating Association on the size of 
this building. The building has three 
large rooms instead of one as re- 
ported. The gymnasium contains 
384,000 cubic feet; the swimming 
pool 392,000 cubic feet, and ‘the 
main room 4,573,906 cubic feet, 
making a total of 5,349,906 cubic 
feet. Three warm air furnaces are 
employed to heat this building. 

This heating system was designed 
by John M. Robertson, manager of 
the St. Louis office of the E. K. 
Campbell Heating Company, and 
the installation was also superin- 
tended by Mr. Robertson. 

E. K. Campbell, head of the 
E. K. Campbell Heating Company, 
Kansas City, Missouri, and Mr. 
Robertson will both be on hand to 
explain the system and the engi- 
neering phases of it. This one phase 
of the convention should in itself 
prove a drawing card for warm air 
furnace installers who are anxious 
to learn how the bigger jobs are 
engineered. 





Oil Heating Facts You 
Should Know—Industry 
Assuming Large Importance 


More than 600 companies in the 
United States are now engaged in 
the manufacture of oil burners, of 
which slightly more than 100 are 
listed by Underwriters Laboratories, 
according to a report just issued by 
the Oil Heating Institute. The 
large majority of oil burner sales 
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are made by about 50 of these com- 
panies. 

About 10,000 dealers are required 
for the distribution of the produc- 
tion of these companies, says the 
Institute. The report also states 
that a total of 17,000,000 barrels of 
oil were consumed during 1928 by 
the 422,700 burners now in opera- 
tion in American homes, and the 
Institute estimates that the con- 
sumption for the current year will 
reach 23,538,000 barrels. 

The total fuel oil consumption for 
heating commercial buildings and 
large apartment houses last year 
reached 16,750,000 barrels, and the 
estimate for 1929 is 18,500,000 bar- 
rels. The average consumption of 
oil by the domestic burner is 50 
barrels a year, while the commercial 
burner consumes an average of 500 
barrels annually. 





Detroit-Michigan Stove 
Has Attractive Supplement 
Showing 1929 Furnace Offering 


The Detroit-Michigan Stove Com- 
pany, Detroit, Michigan, makers of 
the Genuine Garland warm air fur- 
nace, have issued a supplement to 
the catalog issued the latter part of 
last year. The supplement contains 
a description of the 1929 offering of 
this company in the Garland Stand- 
ard “60 series” warm air furnace. 

The supplement is in the form of 
a leaflet, showing the furnace dis- 
mantled and giving complete sizes 
of the various parts in tabular form 
that is easily read and memorized 
for convenient use. 

A copy of this supplement will be 
sent upon written request to the 
Detroit-Michigan Stove Company, 
Detroit, Michigan. 





Illinois Travelers and Sheet 
Metal Contractors Make 
Final Plans for Convention 


With a record attendance, the di- 
rectors of the Illinois Travelers’ 
Auxiliary to the Illinois Sheet Met- 
al Contractors’ Association held a 
peppy meeting at the Hotel Jeffer- 
son, Peoria, on Saturday, March 
23, in conjunction with the mem- 
bers of the Peoria Local. 

Final plans and arrangements 
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were made for the annual conven- 
tion of the association, which will 
be held in Peoria April 16, 17 and 
18, and which will withoyt question 
be a real convention in every way. 

The annual meeting of the Auxil- 
iary will be held Tuesday, April 16, 
the banquet on Wednesday evening, 
and the get-together meeting of the 
Auxiliary and the contractors on 
Thursday afternoon. The idea in 
holding this get-together meeting is 
to give both the contractors and the 
travelers an opportunity to tell each 
other how they can help build up 
both associations. 

Suggestions for the topics to be 
discussed should be sent to the 
Auxiliary President, Frank Fraser, 
1217 South Austin Boulevard, Cic- 
ero, Illinois, or to the State Secre- 
tary, Ralph W. Poe, 150 North 
Main Street, Canton, Illinois. 

The hotel management has asked 
that room reservations be mailed 
promptly to the Hotel Jefferson, 
Peoria, Illinois. 

Those present at the meeting 
were: Travelers—President Frank 
Fraser of Chicago; A. P. Halm, 
Ottawa; H. P. Niehaus of Peoria; 
Jack Sauer of Peoria, Treasurer ; 
Etta Cohn of Chicago, Secretary ; 
Herb Symonds and Jules Gerock, 
Jr., of St. Louis, Sergeant-at-Arms ; 
J. F. Johnson of Chicago; Jack 
Barclay, Peoria; Oliver Ingledew, 
Chicago. Representing the Peoria 
Committee: Rudolph Jobst, State 
President; Frank Eynatten and 
George Harms. 

Telegrams were received from 
P. M. Lorenz, Lou Denoyer and 
J. V. Arnhorst, who at the last min- 
ute found that they could not attend 
the meeting. 





F. H. Mason Becomes 
Sales Manager of 
Warm Air Furnace Fan 


_F. H. Mason, who for the past 
two years has handled the western 
territory for the Warm Air Fur- 
nace Company, Cleveland, Ohio, 
has been appointed general sales 
manager of that company. 

After April 1, 1929, Mr. Mason 
will be located at the main office of 
the company in Cleveland. 











RANDOM NOTES 
AND SKETCHES 





I received a card from Frank J. 
Hoersting, who with his partner, 
F. R. Holtman, is spending a well 
earned vacation visiting Germany. 
At the time of the Ohio State Sheet 
Metal Contractors’ Association con- 
vention Mr. Hoersting and Mr. 
Holtman were on board the ship 
bound for the old country, and they 
sent a radiogram to the convention. 
Since then they have visited Berlin 
and many other German cities. 
Frank says he had a splendid trip 
crossing the ocean, but will be glad 
to get back to the good old U. S. A. 
even if she is dry. It certainly was 
nice of Frank to remember me. 

* 2 


Art Lamneck, secretary of the 
W. E. Lamneck Company, Colum- 
bus, Ohio, was in Chicago on Tues- 
day of this week and called up to 
say that he had just returned from 
Bermuda, where he went several 
weeks ago to practice up for the 
Sidney Arnold Loving Cup Golf 
Tournament that is to be played in 
Andianapolis during the National 
Warm Air Heating Association con- 
vention, April 9, 10 and 11. Art 
said in no indefinite terms that he 
will oppose with all the vigor he 
possesses any attempt to sidetrack 
him from playing in that tourna- 
ment, regardless of who makes the 
attempt. And he says further that 
he is going to keep his old pardner, 
Tommy Richardson. I don’t know 
what Art did down in Bermuda, be- 
cause you know that he never takes 
a drink of anything stronger than 
2.75 per cent, but he must have done 
something more than just look at 
the’ scenery, because he stated that 
on Wednesday night at 9:30 he 
goes into training for the great 
match, and by the time the conven- 
tion dates arrive the opposition will 
need several men like Jack Stowell 
and I. L. Jones to beat him. Go to 





BY 
SIDNEY ARNOLD 








it, Art, and don’t break training. I 
guess there’s going to be a h— of 
a fight in Indianapolis, and it won't 
be an April Fool’s party either. 

*x* * * 

Arthur Kroupa, who operates the 
Kroupa Sheet Metal Works at 
Charles Street and Douglas Avenue, 
Racine, Wisconsin, has a summer 


_home on one of Wisconsin’s many 


inland lakes, of which he is very 
proud. During the summer months 
he spends all of the time that he 
can possibly spare from his flour- 





Arthur, Jr., and Vera Kroupa, 
Racine. 
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ishing business there. saw him 
the other day and a that he is 
counting the days until the warm 
weather comes so that he can renew 
his acquaintance with it. The ac- 
companying illustration is that of 
the lakeside view of the cottage, 
and the small boy and girl in the 
tree are Art’s children. Needless to 
say that he is also very proud of 
them. 
* * oa 


The Installment Age 

All the morning the teacher had 
been trying to teach her very small 
pupils the mysteries of simple addi- 
tion. 

One small boy seemed far behind 
the others at grasping even the sim- 
plest of ideas, and with him the 
harassed teacher spent quite a lot of 
time. 

“Look here, Leonard!” she began 
for the fifth time, “let’s suppose 
your father saves $5 every week for 
four weeks. What will he have at 
the end of that time?” 

Leonard had his answer ready. 

“A graphophone, a new suit, a 
wireless set, and new furniture for 
the house,” he replied proudly. 

$2 “9 

Willie and Jack were two young- 
sters pugilistically inclined. 

“Aw,” said Willie, “you’re afraid 
to fight; that’s all it is.” 

“Naw, I’m not,” protested Jack, 
“but if I fight, my ma’ll find out 
and lick me.” 

“How’'ll she find it out, eh?” 

“She'll see the doctor.goin’ to 


your house.” 
* %* * 


Father : “When George Washing- 
ton was your age he was a sur- 
veyor.” 

Son: “When he was your age he 
was president of the United States.” 














Address of Arcadian Malleable Range 
Company. 


From ‘CC. O. Anderson, Ironwood, 
Michigan. 


I should like to know the address 
of the Arcadian Malleable Range 
Company, as I need repairs for 
their range. 

Ans.—This firm is out of busi- 
ness, but you can secure repairs 
from the Northwestern Stove Re- 
pair Company, 654 West Roosevelt 
Road, Chicago. 

Gas Burning Log. 


From Howard E. Williams, Colches- 
ter, Illinois. 


Please tell me where I can secure 

a gas burning log for fireplace use. 
Ans.—The Colonial Fireplace 
Company, 4603-17 Roosevelt Road ; 
Wm. H. Jackson Co., 318 North 
Michigan Avenue; both of Chicago. 


Simplex Air Moistener. 


From The Philadelphia Furnace Com- 
pany, 1812 Chestnut Street Arcade, 
Philadelphia, Pennsylvania. 


We should like to secure some in- 
formation on the Simplex Air 
Moistener made by the Sallada 
Manufacturing Company. 

Ans.—Refer to the Sallada Man- 


ufacturing Company, 720 South 
Fourth Street, Minneapolis, Minne- 


sota. 
Special Springs 
From T. H. Duncan, Sioux City, lowa. 

Can you inform me what firm can 
make special springs from specifica- 
tions or given designs? 

Ans.—The William D. Gibson 
Company, 1802 Clybourn Avenue, 
Chicago. 

“Emrich” Hand Tools. 


From Walter H. Ziegler, 207 North 
Hackley Street, Muncie, Indiana. 


Can you tell me who makes Em- 
rich hand tools? 

Ans.—-Phil Emrich, Cincinnati, 
Ohio. 


Wickless Oil Stove. 


From Roanoke Hardware Company, 
Roanoke, Illinois. 


We should like to know who 
makes a 4-burner wickless oil stove 
about 10 or 12 inches in height. 

Ans.—A. J. Lindemann-Hover- 
son Company, Milwaukee, Wiscon- 
sin. 
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Metal Fames for Landry Chutes. 


From Minet Heating Supply Company, 
865-867 East Ferry Street, Buffalo, 
New York. 


Can you tell us who makes metal 
doors and frames for laundry 
chutes in residences? 

Ans.—The A. H.. Robinson Com- 
pany, Massillon, Ohio. 

Power Shears and Brakes. 


From W. A. Moffatt & Sons, Ltd., Les- 
lie and Eastern Avenue, Toronto. 


We should like to know who 
manufactures a 10-foot power brake 
3/16 inch capacity and similar in 
power shears. 

Ans.—Dreis & Krump Mfg. Co., 
7404 Loomis Street, Chicago; Peck, 
Stow & Wilcox Co., Southington, 
Connecticut; Jos. T. Ryerson & 
Son, 2558 West 16th Street, Chi- 
cago. Shears only: Marshalltown 
Mfg. Co., Marshalltown, Iowa. 

Fittings for Clothes Hampers. 
From H. E. Nixdorf, St. Michaels, 

Maryland. 

Please tell me who makes little 1- 
inch brass balls, flat at top, brass 
handles, and lion head with ring 
through mouth, etc., these fittings 
to be used on clothes hampers. 

Ans. — Friedley-Voshardt Com- 
pany, 733 South Halsted Street, 
Chicago, Illinois. 

Second-Hand Sheet Metal Machinery. 
From Mac-Roy Supply Company, 155 

South Fourteenth Street, St. Louis, 

Missouri. 

We should like to have the names 
of a few companies handling 
second-hand sheet metal machinery. 

Ans. — Maplewood, Machinery 
Company, 2638 Fullerton Avenue, 
and Interstate Machinery Company, 
100 South Jefferson Street, both of 
Chicago. 


WHO’S WHO, WHERE! 


KiamMatH Fats, Ore. — Parmley’s 
Body & Fender Shop has engaged in 
business here under management of Clar- 
ence Parmley. 

PortLand, Ore.—E. A. Bander has 
engaged in business at 714 Belmont under 
the name of Belmont Sheet Metal Works. 

ABERDEEN, WasH.— The Twin City 
Foundry Company has been incorporated 
here with a capital of $20,000, to estab- 
lish a foundry and sheet metal shop, by 
Walter H. Christian, Warren J. Scott, 
Wm. Furminger and others. 

Cepar Rapips, Ia.—Ilten & Taege, 325 
Fourth Avenue, West, has the warm air 
— contract for residence of Stanley 

eid. 

Detroit, Micu.—The Detroit Sheet 
Metal Works, 1340 East Milwaukee Ave- 
nue, will erect one-story 90x160 foot con- 
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crete and brick factory building to cost 
$45,000. 

Pirrspurc, Cat.—The new $4,500,000 
mill of the Columbia Steel Corporation 
here, which will turn out tin plate, was 
officially opened on March 12. 

Witiows, Cat.—The Sehorn & Whit- 
man Company has the sheet metal and 
plumbing contract for the county me- 
morial building there. 

Los AnGeLes, Cat.—Emil Brown, 300 
East Ninth Street, has the sheet metal 
contract, and the National Cornice 
Works, 1323 Channing Street, the metal 
covered door contract for office building 
of Richfield Oil Company. 

The Forderer Cornice’ Works, W. M. 
Garland building, has the steel. window 
contract for the Pacific Electric Railroad 
Company club building, 

GLENDALE, Cat.—The East Side Sheet 
Metal Works has engaged in business at 
514 East Broadway under the manage- 
ment of Samuel Brask. 


Ponca Criry, Oxrta.— The Conner 
Sheet Metal Works has been awarded 
heating and ventilating contract for 
Roosevelt grade school at that point. 


Sanp Sprincs, Oxta.—The Nu-Way 
Furnace Company has been awarded 
warm air heating contracts for residences 
of Miss Louise Wilson and G. R. Hen- 
derson, of Tulsa, and for milk station 
of Pure White Dairy in that city. 


Batttmore, Mp.—The Smallwood Cor- 
nice Works, Inc., 1821 Smallwood 
Street, has been chartered by Louis 
Farber and others. 


Sureveport, La.—The Taylor-Seiden- 
bach Company has been awarded: the 
roofing and sheet metal contract for ad- 
rar to Washington and Youree 
otels. 


BrrMINGHAM, ALa.—James Shannon, 
915 South 31st Street, plans installing a 
machine for the manufacture of garbage 
cans. 

New Yorx—Long Island Sheet Metal 
Works & Roofing Co. has been incorpo- 
rated with $10,000 capital by J. B. 
Mitchell, Jamaica, N. Y. 

VERONA, Pa.—Fabricated Steel Prod- 
ucts Co. has been incorporated with 
$5,000 capital to fabricate and weld all 
kinds of steel products, etc., by C. F. C. 
Arensberg, 834 Amberson avenue, Pitts- 
burgh. 














Pennsylvania Sheet Metal Contractors’ 
Association, Hotel Brunswick, Lancas- 
ter, Pennsylvania, April 2, 3 and 4, 1929. 
Secretary, F. Angermyer, 
Frankstown Avenue, Pittsburgh, Pa. 

Sheet Metal and Roofing Contractors’ 
Association of Kentucky, Sryler Hotel, 
Louisville, Kentucky, April 8, 1929. Sec- 
retary, L. D. Stiglitz, 123 West Main 
Street, Louisville, Kentucky. 

National Bh gyn Air Fae | an 
ciation ann meeting, ypoo: 
Indianapolis, April 9, 10, 11, 1929. Sec- 
retary Allen W. Williams, 174 East 
Long Avenue, Columbus, Ohtio. 

American Oil Burner Association con- 
vention and exposition, Hotel Pennsyl- 
vania, New York City, April 9, 10 and 
11, 1929. Trell W. Yocum, Managing 
Director, has headquarters 342 Madison 
Avenue, New York. 
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Output Record, But Deliveries Lag 


Best Iron, Steel Quarter in History Fails to Meet Needs—Ore 
Advance Established—Pig Iron Prices Up—Structurals Active 


EVER has so much pig iron 

and finished steel been made 
as in the quarter now ending, yet, 
far from exhausting the country’s 
requirements, backlogs generally 
. are longer and deliveries are more 
deferred than when the quarter 
opened. : 

Since January 1 the daily rate of 
pig iron output has risen from 110,- 
800 tons to about 116,500 tons, and 
of steel ingots from 166,000 tons to 
about 185,000 tons. Approximately 
10,300,000 tons of pig iron and 13,- 
600,000 tons of ingots—a quarterly 
record for both—have been pro- 
duced. 

With stocks, both of producers 
and consumers, lower than on Jan. 
1, it is assumed that this record- 
breaking volume of iron and steel 
has passed directly into. consump- 
tion. Speculative buying appears 
negligible. Producers generally are 
confident that April activity will ap- 
proximate that of March, Chicago 
district steelmakets, in fact, see 
every ton of ingots to be made to 
July 1 definitely earmarked, it 
would seem. 


The past week’s contracting for 
second quarter steel has been out of 
balance with current production, but 
this is ascribed to the turn of the 
quarter, advancing prices and the 
tight delivery situation. On-sheets, 
strip, bars and plates, five to twelve 
weeks’ delivery is being promised 
and consumers continue solicitous 
of places on mill books, to which 
their specifications attest. 

Pig Iron 

Basic pig iron prices have 
joined others on the upgrade at 
Pittsburgh. A local steelworks 
closed for 5,000 tons of basic in the 
past week, paying $18, valley, 50 
cents above the minimum a week 


ago. 

With this exception new buying 
of pig iron is limited to small ton- 
nages, although the tone of the mar- 
ket is stronger under the influence 


of higher second quarter coke prices 
and the advance of 25 cents a ton in 


‘the price of Lake Superior iron ore 


at present. 


The majority of melters have © 


covered for second quarter, but 
some who. have restricted stocks 
until after the first quarter are yet 
to cover their requirements. Small 
orders for filling-in purposes are re- 
ceived, on which furnaces are quot- 
ing $18, valley, for No. 2 foundry 
iron, and basic; and $18.50 for 
bessemer and malleable. 

Furnace stocks of northern iron 
are at a reduced level at Chicago al- 
though well balanced as to grades. 

The recent steady supplemental 
first quarter buying has not given 
furnaces opportunity to build stocks 
as desired. Malleable foundry op- 
erations are heavy. 

Sellers are entering second quar- 
ter with unusually large order 
books. 

The Zenith furnace at Duluth, 
three Iroquois and two Federal fur- 
naces at South Chicago are operat- 
ing, as in some months, making all 
the available merchant stacks in the 
district active. 

Spot and future sales are being 
made at $20, Chicago furnace, for 
base grades. 

Lower pig iron prices have not 
brought out the volume of business 
expected at Birmingham. However, 
considerable iron has been sold for 
second quarter, and indications are 
the melt will be larger than in the 
first quarter. , 

A return to a higher price basis 
is possible in the near future as 
$15.50, base, Birmingham, is not 
profitable. Production is steady, 
with 13 blast. furnaces on foundry 
iron, five on basic and one on a 
special brand. 

Copper 

Demand for copper has eased up 
a little in the past few days. Pro- 
ducers, however, are carrying sev- 
eral times more business on their 


books than at any time in the past 
few years. Most of the buying in 
the domestic market has been for 
July shipment, and for May and 
June in the export market. All in- 
dications are that producers will not 
be able to ship as much copper in 
March as consumers have specified. 
Producers are reluctant to book 
much more business immediately. 
Producers have practically been 
forced to allocate their business. 
Some custom smelter metal will be- 
come available through the spring 
business. 
Zinc 

Prime western zinc jumped from 
6.35c, East St. Louis, to 6.60c on 
March 20. A number of sales were 
made between these two figures on 
that day. Buying had increased ma- 
terially a few days before that, and 
as it continued active smelters be- 
came more reluctant. At the higher 
price consumers continued as 
anxious as ever, and when the 
strength of the ore market was 
realized on March 25, an asking 
price of 6.85c appeared. Producers 
have sold well for April, May and 
June, and to a certain extent for 
later months. High grade zinc went 
to 8.00c, delivered, for spot several 
days ago. 
Tin 

Buying of tin has been moderate, 
and as a result the quick rise above 
49.00c gave way to weakness. Con- 
sumers have bought prompt and 
several months ahead in a routine 
way. But some factors in the mar- 
ket think that other business may 
have been done quietly. If the latter 
is not true, then it appears more 
than likely that consumers are using 
up the metal more rapidly than they 
are replacing it. 
Solder 

Chicago warehouse prices on 
solder are as follows: Warranted 
50-50, $33.25 ; 48-52, $32.50 ; 45-55, 
-31.25; plumbers’, $29.25; all per 
100 pounds. 











198 


AMERICAN ARTISAN 





March 30, 1929 


Chicago Warehouse Metal and Furnace Supply Prices 


AMERICAN ARTISAN is the only publication containing Western 
Metal, Furnace Supply and Hardware prices corrected weekly 





METALS 





PIG IRON 
a | Fdy., 
DT soedepesdeeoeecbeee $20 00 
Pa. Mt Pay. No; 8....c00% 21 61 
Lake Superior Charcoal .. 27 04 
Malleable ..ccoccccccvecece 20 00 


FIRST rtm td BRIGHT 
CHARCOAL TIN PLATES 
Cc 20x28 112 sheets . - 088 +4 
x 20X28 ..ceeeecoes - 26 6 
xx 20x28 66 sheets.... 14 60 
[KKK 20x28 ....seeeeeee 16 G 
TEXEK 20x28 .....ccccecee 17 4 


TERNE PLATES 

Per Box 
IC 20x28, 40-lb. 112 sheets oes 70 
IX 20x28, 40-lb. 112 sheets 29 70 
IC 20x28, 25-lb. 112 sheets 22 20 
IX 20x28, 26-lb. 112 sheets 25 20 
IC 20x28, 20-lb. 112 sheets 20 26 
IV 20x28, 20-lb. 112 sheets 23 00 


“ARMCO” INGOT IRON PLATES 





No. 8 ga.-—100 Ibs. ........- $4 15 
8/16 in.—100 Ibs. ........ -. 4 06 
% in.—100 Ibs.............. 8 85 


COKE PLATES 
Cokes, 80 lbs., base, 20x28 $12 00 
Cokes, 90 Ibs., base, 20x28 12 20 
Cokes, 100 Ibs., base, 20x28 12 40 
Cokes, 107 Ibs., base, IC 


TL i. os Sudwe0 0. 06'a'ea 804 12 76 
Cok 185 Ibs., base, IX 

20x38 eel is ols acm oh ih 9a oe 14 76 
Cokes, 155 Iibs., ‘base, 2x, 

66 sheets ........ 8 60 
Cokes, 175 Ibs., “pase 3x, 

66 sheets ......-eseees 9 36 
Cokes, 195 lbs., base i. 

Oe MOD voc s02000eses 10 26 


BLUE ANNEALED SHEETS 
Base 10 ga.....per 100 Ibs. $3 35 
“Armco” 10 ga..per 100 Ibs. 4 16 


ONE PASS COLD ROLLED 
BLACK 


No. 29 ........-per 100 lbs. 


‘ 3 
Sone 3 
weeeeeespor 100 Ibs. o} 
No. 30 .......-.-per 100 Ibs. 4 


“ARMCO” GALVANIZED 
“armco” 24....per 100 Ibs. $6 15 


GALVANIZED 
No. 16 ......-.-per 100 Ibs. $4 15 


No. 18 .......--per 100 Ibs. 4 80 
No. 20 ........-per 100 Ibs. 4 45 
No. 22. 100 lbs. 4 60 
No. 24 4 66 
No. 26 . 4 90 
No. 27 6 00 
No. 28 .. 5 16 
No. 30 6 65 





BAR SOLDER 
Warranted 50-50 per 100 Ibs. $33 25 


4O-BE . ccvovesses per 100 lbs. 32 50 

GB-GE: duvec cose per 100 lbs. 31 25 

Plumbers’ .. ..-- per 100 lbs. 29 25 
ZINO 


Be. GORDA ccccossccccccvccss) ¢ 20 


SHEET ZINC 
Cask Lots (600 Ibs.)......$11 26 
Sheet Lots ...csseoeeeeeee 12 25 


BRASS 
Sheets, Chicago base .......28%c 
ee ST re 27%e 
Tubing, brazed, Chicago base oars 
BEEN DOSS . occ vec cdecvcervcce 35%e 
Tubing, seamless, Chicago 
DE cedtcsxestnithepnnst? 33c 
eee eee e 32c 
Wire, Chicago base.......... 28%c 
ND anand es 4 oe se die 27%c 
Rods, Chicago base......... 25%e 
NS ee err rn 24%c 
COPPER 
Sheets, Chicago base........ 33%c 
EF RS Pee ees 32%c 
Tubing, seamless, Chicago 
rad they a's 03.08 9b % isceu vee 
RR I Ret i 35c 


Wire, plain .rd., 8 B. & S. Ga. 
PEE TNUOEE, scccbcascbised 30%c 





LEAD 
Americha Pig? is0iis cviss sees $8 85 
Be conkodn nade eer aes skes 9 85 
TIN 
mar Tin. ..iks per 100 Ibs. $55 50 
mar Tim <0. 00 per 100 lbs. 56 60 


HARDWARE, SHEET 
METAL SUPPLIES, 
WARM AIR FURNACE 
FITTINGS AND ACCES- 
SORIES. 


ASBESTOS 


Paper up to 1/16.... 5 -6c per Ib. 
Roll board ..........6%c per lb. 
Mill board 3/32 to %..6c per Ib. 
Corrugated Paper (250 

sq. ft. to roll)....$6 00 per roll 


BRUSHES 
Furnace Pipe Cleaning 
Bristle with handle each $0 75 
Flue Cleaning 
Steel only, each ...... oon CE 


CEMENT, FURNACE 
American Seal, 5-lb. cans, net $ 45 
American Seal, 10-lb. cans, net 85 
American Seal, 25-lb. cans, net 2 25 
Pecora .........per 100 Ibs. 7 60 


CHIMNEY TOPS 


Wt. Doz. Price Doz. 
4 MMoccccccccSh IDB. cccccoc Gl 00 
6 in. BM ccccccce ah OO 
7 © BGicccccccs BS BO 
8 in. Mbeseccece sew 
. Mo cccccecehh Mibscrscces BS Oe 
2 
a 





fm....2.00-66 Ibs......-+. 18 00 
in......+--66 Ibs......... 22 00 
in....+.++-110 Ibs.......-. 36 00 


CLINKER TONGS 
Bach ..ccccccccccccccccccecGh 60 


CLIPS 


Damper 
No-Rivet Steel, with tail 
pieces, per gross........ 60 
Rivet Steel, with tail 
pieces, per gross........ 7 50 
Tail pieces, per gross..... 2 40 


COPPERS—Soldering 
Pointed Roofing 
og and heavier....per lb. 40c 
2% | cccncecencosece samy Ge 
iD ptr pnmea ees 48c 
iy Ib. eer. 
1 Ib. vocesecesus cose sane OO8 


CORNICE BRAKES 


iteel Bending 
ay rs Ca ccaccccctucs evacuees 


CUT-OFFS 
Gal., plain, round or cor. rd. 
26 BAUGS .cccccccccccccccvese 
SO BORO cccccccecccccecccccole 


DAMPERS 


“Yankee” Hot Air 

7 inch, each 20c, doz......$ 
8 inch, each 26c, doz...... 
9 inch, each 380c, doz...... 
10 inch, each °%c, doz...... 
Smoke 

TP, GOB ic ccnccccccscost 
8 inch, GOZ.....ccccccccccs 
9 tmch, GOS. coccccccvccceee 
10 inch, GOS....cccccccccccce 
12 inch, G0Z.....cccccsececs 


ADAMS No. 1 CHECK 
Check and Collar Complete 


mCOCebo re Bebo bo 
or 
So 


8 inch, each.........eeeee- 3 00 
9 inch, GACH. .cccccccccccce 3 BB 
End Check Only 
s ae Se err Tenk ae ace’ : +4 
inch, each......... ene 
ollar Only 
8 inch, @Oach......cescccoes 50 
9 inch, each.........66-- ée 65 
No. 2 CHECK 
H imch, GG0R..cscccsccssscce 1.00 
9 inch, GOOD in ccccscccces 2 00 
i . on Adams No. 1 
No. 2 Check 
Diamond Smoke Pipe 
: inch, phi o enqee eevee $3.00 
BS Gem, GOB. -cacvevecs gsenne-e ae 
9 BCD,  GOBe inde ccscsvses -. 4 80 
10 ‘FROM, GOB... caccsccccever 6 00 


Adams’ Sheet Metal 

FT MOR, GOB. cccccicccccscceQs CO 
8 inch, doz..... ececscceseece Bae 
eo errr 
20 tmoh,; GOB... cccccicccccse BS BO 
BS AOR, BOG < cc cvcacvcccschs OO 
BO RROM, DO < 6c cincvdasewds -. 5 00 


EAVES TROUGH 


Galv, Crimpedge, crated 75 & 10% 
Zinc, “Barnes” ........+++++-60% 


ELBOWS 
Conductor Pipe 


Galv. plain or corrugated, 
round flat Crimp, 

BB GOMBO oc ccccoviccecccecc ch 

SO: GAUSS: acicovisvvccedcencalitae 

SE QGORBO: occ cccrccccccosckie 


Galv. Terne Steel 

Plain Rd. and Rd. Corr.: 
BS GR. vecccccnccccceesbce sO 
BB Ga. ccccvcccccccccccsccObee 
WARS a eieieis's eee ccccecs ce cau 


Square Corrugated 
No. 28 Gauge ........+0+++-50% 
36 GAUSS occ coscccccccceccs tie 


Portico Elbows 
Standard Gauge Conductor Pipe, 
plain or corrugated. 
Not nested ............70 &5% 
Nested Solid ...........70 & 56% 


Sq. Corr., A. & B. & Octagon 


28 GO. .occcccevecsecccses 0% 
26 GR. ccccccccccccccescce 85% 


Portico 
he. Lae. ere rE rre er. 


Copper 
16 oz., all designs.........60% 


Zince— 
All styles ....ceceeee eres 60% 


ELBOWS—Stove Pipe 
1-piece Corrugated. Uniform Blue 
“Milcor’ No. 28 Gauge. Doz. 
SoAMOR:  cccccccccvescsccccccescGs 16 
CARER secverarcsecesevecsas be 
SHBG scdccccvecccecccessve Be 


Special Corrugated 


C4HBGR ° ce cvevessiveveccceegsanee 
TUMOR cccovccecvsacicccteen a Oe 


Adjustable—Uniform | Blue 
“Milcor’ No. 28 Gauge. Uniform 
Blue. 
CPR covcnscocdcacvecccecaee OO 
CHIMGH .ccscccccccccccccccce & TS 
POO .ccangcvedercccosccsens SD 
WOOD FACES—60% off list. 


126-6-12% % (100 rods)...$28 68 
1948-6-14%% (100 rods)... 43 62 


FILES AND RASPS 


Heller’s (American) ......50-10% 
American .....eeeceeeee+- 60-10% 
DEORE 2. coccvnipecccccssncste 
Black Diamond ............60% 
TBARS ccccceccseccccccccspeeemeee 
Great Western ...........++.50% 
Kearney & Foot.............50% 
MeClean .ciccosiscccccccvcrssO® 
NICGHOISON .ccccsccccccccesceSO® 
SIMONGS 2... ce csecevecseees OO 


FIRE POTS 


Geo. W. Diener Mfg. Co. Za. 


No. 02 Gasoline Torch, 1 
Gt daxtveedesagosinecde-O ae 


No. 9260, Kerosene, or 
Gasoline Torch, 1 qt... 6 60 


No. 10 Tinner’s Furn. 
Square tank, 1 gal..... 11 20 


No. 15 Tinner’s Furn. 
Round tank, 1 gal..... 10 70 


No. 21 Gas Soldering Fur- 
BROOD cccccccvocsceccceoe 8 


No. 110 Automatic Gas 
Soldering Furnace .... 10 6@ 


GALVANIZED WARE 
Pails (Galv. after made), 
BOGE Sed caveciccaveccee Gh OO 


Tubs (Galv. after made). 
WO: 3. cessicccscrnactsveca:- 0:0 


NO. 2 wcccccccccccvcccese 6 BO 


GLASS 
Single Strength, A, all 
WORE: VaweKasewesnvoss ++ -85% 
Single Strength, B, all 
brackets ........ bceesnes cues 


Double Strength, A, all 
err Oe eee. 


Double Strength, B, all 
PPP oreo th 


HANGERS 


Conductor Pipe 


Milcor Perfection Wire.....25% 


eng MB. Triplex Wire.......10 
Eaves Tro wan ” 


Milcor Steel (galv. after 
forming) List ..+splus 12%% 


Milcor Selfiock B. T. Wire, 
List ......ececeeees Plus 60% 


HOOKS 
Conductor 


“Direct Drive’ Wrought 
Iron for wood or brick..16% 


“Front-Rank,” Automatic 
In single lots........62+++-50® 
In lots of 10 or more....60-5% 
In lots of 26 or more...60-10% 
‘Vapor pans, etc., each.....60% 


LIFTERS 
Stove Cover 


Coppered ........per gro. $6 00 
Alaska ..........per gro. 4 78 


MALLETS 
Tinners 
Hickory .........per doz. $3 36 


Galvanized steel mitrec 


28 GO. cecccercccecceneseeesd® 
26 GO. ..ccececcccccec ees 60-80 


NAILS 
Cut Steel, base ............$4 00 


Wire 
COMATION occ ccvoscccccevcsee 
Cement Coated ......... 8 il 


(Continued on page 200) 
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The NEW IMPROVED “ST AN D A R D” 
TRADE MARK REG. 
fine = BS 


Rotable Ventilator 
Now made of Armco Iron 
This favorite cone-shaped ventila- 


#4) tor is now improved in several im- 
/pC TRADE MARW REG,) 


( portant points. 
i abe } ¥ The weight of the ventilator body 
\\No.170)365,)) /m : 
\'e a) §=6is now carried on a concave thrust 
bearing nested in the apex of the 
conical body. This bearing turns 
upon the pivot point of the station- 
ary center spindle. 

bronze Guide Bushings are now made 
of non-corrosive ze which minimizes fric- 
tion and any y to screech when body 

1s rotating. 

There are other new features. Write tadagtor new catalog and price list. 


STANDARD VENTILATOR CO., Lewisburg, Pa. 

















ii 


FEOLUS 
FOR HOMES 


The home should be prop- 
erly ventilated—few of them 
are. Here is a sales oppor- 
tunity often overlooked - by 
the average Sheet Metal 
Worker, but one which offers 
a lucrative business to those 
who take advantage of it. 





The 12-Cylinder Ventilator 
Used in Every State 


of ie Deere O FEolus-Dickinson 


Vent Makers Since 1888 
3332-52 South Artesian Avenu 
CHICAGO ° 


Phone: Lafayette 1862-1863 


SPECIFY ZZOLUS 
VENTILATORS 











Cut your sheets quicker, 
easier and better with— 


MARSHALLTOWN 


Throatless Shears 


CUTTING your sheets accurately with speed 
increases your profit. This No. 18 Marshall- 
town Hand Power Shear will pay for itself in no 
time at all—its cost is so low you will be 
surprised. 












It does 
all your sheet cutting— 
every shop can use it— 


This No. 18 takes sheets any size 
—its construction is the best made 
of toughest, strongest metal with 
blades that stand the gaff. 


Write to Dept. A. A. for full details 
of this and other Marshalltown Sheet 
Metal Tools. 


MARSHALLTOWN MANUFACTURING CO. 


MARSHALLTOWN, IOWA 


Covered by Patent 
No. 1020508 























The important 
convention of the--- 


NATIONAL 
WARM AIR HEATING 
ASSOCIATION 


to be held 


April 9, 10, 11, 1929 
Claypool Hotel, Indianapolis 


will be reported 


in full in 








APRIL 13th ISSUE 








Reserve Your Advertising Space Now 





CHICAGO STEEL SLITTING SHEAR 


LIGHT—POWERFUL 
DURABLE 


Capacity 10 gauge sheets 
Any Length or Width 
Flat Bars 3/16x2” 
Weight 22 pounds 


Price $15.00 Net 
F. O. B. Chicago 
Made of pressed steel and equipped with 
or 1 Aly Blades “of highest grade cru- 


cible steel. Most indispensable high grade shears made. Equal to 
other shears selling at over twice the price. ORDER YOURS TODAY. 


DREIS & KRUMP MFG. CO., 7404 Loomis St., Chicago 























Just as Good as a 
“Torrid” 


may be used as a 
reason for not sup- 
plying a genuine 
“Torrid” but it 
proves genuine “Tor- 
rid’s” superiority. 


GEO. W. DIENER 
\ MFG. CO., CHICAGO 


a4 
anh N ! 
— Bi, 2 ee Makers of fine Blow Torches —g 


ny Fire Pots. 


Say you saw it in AMERICAN ARTISAN—Thank you! 








mam 


Ricetiimating 


ee a ea 





A-C MGs. -GOis cveccteccecc eome —_ 
Aeolus-Dickinson Co. 
Agricola Furnace Co.......... - 
Akrat Ventilators, Inc......... 206 


American Brass Co............ 
American Foundry & Furnace 
COD: ho Bob Cho ce Eey ow ecicocies -- 
American Furnace Co......... 173 
Armco Distributors Assn. of 
CN PE or ese 176-177 
American Wood Register Co... — 
Aven: Cb; ! v4.50 33 50e anh haa oo 206 
Aver Rewmleter Co. occeccs via. 174 
B 
Barnes Metal Products Co..... — 
Beckwith Co., The...... eas — 
Beh & Co.... css PPAR = eae - 
Borger Bree. C6. 45.00% 203 


B. & FP. Mis. Co.. fvcaus: alte’ 

Berger Oo... Ia: Di. oss k'o0 dP wae -— 
po a eee 203 
Brillion Furnace Co........ ooo 
Burgess Soldering eitene Co. --- 


Cc 


Canton Furnace & Mfg. Co.... — 
Central Alloy Steel Works.... — 
Chicago Furnace Supply Co...173 
Chicago Solder Co............. —_ 
Cleveland Castings 
aoics is cdb ad ce abs ene 0AKs 174 
Colburn Heater Co............ ~ 
Chicago Metal Mfg. Co........ “= 
Connors Paint Co., Wm........ - 
Copper & Brass Research As- 


rae ee vo et eee 

D 

Dieckmann Co., Ferdinand....201 

Diener Mfg. Co., Geo. W...... 199 

Dreis & Krump Mfg. Co...... 199 
E 

ee Se ee eee 

Po ae a. a eee eee eee DS —- 
F 

Pammer Bei O. is 00% occ nee oy — 


Farris Furnace Co............:; _- 
Floral City Heater Co......... -— 
Port Bhelby TIOtel. ... . ..082 006 -- 
io By gL. Re eee — 
Forest City- Walworth Run 


PSP. pie ct win Ss veka sk» - 
Friedley-Voshardt Co. ........ — 
G 
Gra Furnace Co... .. scccccssts -- 
Gerock Bros. Mfg. Co......... 201 
H 
Harrington & King Perf. Co...203 
Hart & Cooley & Co.......... 
Henry Furnace & Foundry 
RT Re * a aR 17 


Hess-Snyder Company, The... — 
Wm. Highton & Sons Div..... — 


Homer Furnace Co............ _— 
Horan Stay Hanger Co......... 203 
ONE SD 0 ak ein doesn sos ¢ _- 


OG, Gs: MDs Wb ts 60 ow cee one's - 


I 
Independent Register & Mfg. 
Oe... shevi pee uated 6 anP he s.aae — 


EE re sa -- 
Kirk-Latty Co. 


AMERICAN ARTISAN 


ADVERTISERS’ INDEX 


The dash (—) indicates that the advertisement runs 
on a regular schedule but does not appear in this issue. 


L 


Lamnegk & Co., W. E......... —_— 
Lamson & Sessions Co., The..174 


Langenberg Mfg. Co..........+. ~- 
La Salle Machine Works...... — 
Lennox Furnace Co..’.......... 179 
Linde Air Products Co......... -- 
Lupton’s Sons Co., David...... _ 


M 


Marshall Furnace Co.......... —_ 
Magirl Foundry Furnace Co... — 


Maplewood Machinery Co.....203 
Marshalltown. Mfg. Co......... 199 
May-Feibeger Co. ......-+.... 172 
Mclilvaine Burner Corp....... 203 
Meyer & Bros. Co., F......... _ 
Meyer Furnace Co., The...... 170 
Midland Furnace Co........... _— 


Milwaukee Corr. Co...Back Cover 
Mueller Furnace Co., L. J..... - 


N 
National Regulator Co......... — 
New Jersey Zinc Sales Co., 
TRO . 040+ a6e enous wuan tee, _ 
Northern Oil Burner Co....... - 
Oo 
Osborn Co., The J. M. & L. A. — 
Oxweld Acetylene Co.......... -- 
P 
Parker Kalon Corp......-...e. — 
Peck, Stow & Wilcox......... _ 
Peok, Tas Wiehe sires tees ik 206 
Premier Warm Air Heater Co. — 
Prest-O-Lite Co., Inc........+. _ 
Quincy Pattern Co............ 174 
R 
Richardson & Boynton Co.....171 
Robinson Coe, A, Bh. ecewcacies 175 
Rock Island Register Co...... 174 
Rybolt Heater Co............. -— 
Ryerson & Son, Inc., Jos. T....203 
Ss 
Schwab & Sons Co., R. J....... -- 
a Se ee rere 173 
Sheet Steel Trade Exchange 
Tree eee -- 
Standard Furn. & Supply Co... -+ 
Standard Ventilator Co. ...... 199 
St. Louis Tech. Inst.......... 206 
Success Heater Mfg. Co....... 
PN ey ia er Front Cover 
» § 
Tayine’ Gc we A Giwiis cic cess 201 
Technical Products Co........ -— 


Thermo-Control Regulator Co. — 
The Thatcher Co........4.:...... — 
Tuttle & Bailey Mfg. Co...... - 
XXth Century Htg. & Vent. Co. — 


Vv 
Vedder Pattern Works......... 174 
Viking BRORr CO... vi vis ou» rc BO8 
WwW 
Warm Air Furnace Fan Co.... — 
Waterman-Waterbury Co. ....180 
Western Steel Products Co..... — 
Wheeling Corr. Co.......+.++-. — 
Wise Furnace Co.............. 172 
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PASTE 
Asbestos Dry Paste: 
200-M DATEL viene cdeasee $14 00 
100-lb. barrel ........... 7 60 
SOIR. BAM cicccccsioess Baw 
10-lb. bag .. ie 
5-lb. bag . ‘ee “a 55 
2%4-Ib. cartons FA Oe 25 
POKERS, FURNACE 
oT errr rere se + -$0 75 
POKERS, STOVE 
Nickel Plated, coil handles, 
DOF GOR. .cccvccvesesvveces 
W’r’t Steel, str’t or bent, 
DOr: GOR. cesccdvrvinn’s coos OO 75 
PIPE 
Conductor 
Cor. Rd., Plain Rd., or Sq. 
Galvanized 
Crated and nested (all 


BAUTCS) 2. ce eeseee ee ode T HH 
Crated and not nested 
(all gauges) ........-75-3%% 


Furnace Pipe 


we Wall Pipe and 
cee sdbekaesus 
Single Wall Pipe, Round 
Galvanized Pipe ........ 
Galvanized and Tin Fit- 


CIMGFS.. osccee ocecce cece ces GO 
Lead 
Pee 200 OS, wv eee ccxered $12 50 
Stove Pipe 


“Milcor” “Titelock’” Uniform Blue 
Stove 


28 gauge, 5 inch U. C. 
nested ...... caoves an OO 
28 gauge, 6 inch vu. Cc 
nested ..... orden cas Gee 
28 gauge, 7 inch vw. CG 
neste -. 14 00 
30 gauge, ¢ ‘inch vu. ‘tS 
nested ...... See betees Oe ee 
30 gauge, 6 inch U. ‘?. 
nested ..... Coeeeeeeecneee 
30 gauge, 7 inch ~ Cc. 
MEER eck cceccrpicones 13 00 
T-doint Made up 


an ne 22 ga....per 4om $ 3 40 
No. 11, all styles .......02..60% 


PULLEYS 
Furnace Wastin: »«-per doz. $0 85 
rrr ye -per gro. 8 50 

Furnace Screw (enameled) 

cae wie a ccccccecc ee Per Gos. 7 

PUTTY 

Commpersial Putty, 100-lb. 

Bite wovcccces en ereeeeces 6 

QUADRANTS 

Malleable Iron Damper......10% 


REDUCERS—Oval Stove Pipe 


Per Doz. 
7—6, 28-gauge, 1 doz. in 
COSCON ae ccccises oveveeeceee Oe 


REGISTERS AND BORDERS 


Baseboard, Floor and Wall 


Cast Iron ....... meee Ti rt 4 
Steel and Semi- Steel me 
Baseboard, 1 piece .....33%-20 
Baseboard, 2 piece ......+.383% 
Wall -..s.cccccuscds ene annnueeee 
Adjustable Ceiling Ventilators 
00 0b steer sceees be cebbuwesee ete 


Register Faces—Cast and Steel 


Japanned, Bronzed and 
Plated, 4x6 to 14x14......33%% 
Large Register Faces—Cast, 
14x14 to 88x42 ............50% 
Large Register Faces—Steel, 


SERIE: to: BERET cove ccccccs 60% 
Ventilating Register 
Per gross ...... oveebicnce O ae 


Small, per pair .......05- 30 
Large. DOr PAlF. cccccescvs 60 


RIDGE ROLL 
Galv., Plain Ridge Roll, 
We a amen sescvccees 16-16-6% 
Galv., Plain Ridge Roll 
OFOCOE: suis iss. conde cece ee 1-1EQ 
SCREWS 
Sheet Metal 
7, %x%, per gross --$0 62 
No. 10, %x8/16, per grose 68 
No. 14, %x%, per gross.. $3 
SHEARS, TINNERS’ 
& MACHINISTS’ 
WOMANS ids cain ian Liunaede esti 06 


Lennox Throatiess 
My {RG sp baces o's sv ases 0% + - 35% 


Shear blades ........... 


(f. 0. b. Marshalltown, Iowa) 


SHIELDS, ADJUSTABLE 


RADIATOR 
No, 1 “Gem” 11” to 1177....30% 
No. 2 “Gem” 14” to 24”....30% 


No. 8 “Gem” 356” to 66”....30% 


SHOES 


Galv. 28 Gauge, Plain or cor- 
rugated round flat crimp. .60% 

26 gauge round flat crimp. .46% 

24 gauge round flat crimp. .15% 


SNIPS, TINNERS 
Clover Leaf ..... saeee- 40 & 10% 
MaMMOe 0% ves asichs -40 & 10% 
Be SP APS Ape chs coe 60 cs AOR 


SQUARES 


Steel and Iron ..............Net 
(Add for bluing $3 per doz. net) 


MISTS ..0 dot 00 die cecccceweeces cee 
TEE Gi saweeiess icon coccveceesBeae 
Try and Bevel .............Net 
Try and Mitre ...... coccscc leet 
FOSS" .ctaccecscee per doz. $6 60 
Winterbettom’s ..... bevoeseced@t 


STOPPERS, FLUE 


COMING 6 Coaccete -per doz. $1 1¢@ 
Gem, No. 1 ........ per doz. 1 10 
Gem, flat, No. 3....per doz. 1 0@ 


VENTILATORS 


BtmBGre a0 5 <k-04 basicigs 80 to 40% 


WIRE 


Black annealed wire, Ne. 9, 

Por 106. WS. sicedevccccecGd BH 
Galvanized barb wire, per 

ROU OOM, Nccsona céccstceess OOO 
Cattle Wire—galvanized catch 

weight spool, per 100 Ibs.. 3 80 
Galvanized Plain Wire, No. 

9, per 100 Ibs. 
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d Tin Roof 


means a roof made of 


©) ROOF ING ‘7IN 


} FF your prospective customer knows as 


much about tin roofing as you do he 
| will specify Taylor's, but if he doesn’t 
lhe will leave it up to you or price. 


| That’s the time for you to tell him that 
| TARGET and ARROW sis the high- 

est quality, longest lived roofing tin in 
| the world. 


Made by an old Welsh hand-dipped 
process—soaked for 35 minutes in suc- 
cessive pots of palm oil and molten 
metal. 


SOLD BY DISTRIBUTORS IN 
ALL PARTS OF THE COUNTRY 


N. & G. TAYLOR COMPANY 


Broad and Arch Streets Philadelphia 
Headquarters for Good Roofing Tin Since 1810 


6yrerset and asrov(6) wen 


AMERICAN 
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GEROCK BROS. MFG. CO. 
SHEET METAL ORNAMENTS 


AND STATUARY 
1252 So. Vandeventer Ave., St. Louis, Mo., U.S.A. 
Write for Catalogue 














THE EIERMANN 


Patented 


ROOFERS TOOLS 


INTERCHANGEABLE BLADES 


A New Blade, A New Tool Every 
Time, that’s 







what counts, 
and the weight 
does the trick. 
14” $5.00 You can = 
more wor 
syruee, T* Tec, with less ef- 
14” 80¢ fort with this 
tool than any 
other tool on the market. Built of metal 
throughout. 
Prices—Net. F.O.B, N.Y. Del. P.P. or otherwise C.O.D. 


DISTRIBUTORS: 
Sil ton Mig, Co. 19th at E. Washiagton Ave., Phila, P 
t ve., 
G. Minter, Grea t Falls, Mont a " 
frei Ss. Stewart, 6143 16th St. ‘Detroit, Mich. 


Mfg. by WM. EIERMANN, 1971 Fulton St., Bklyn., N. Y. 
JOBBERS WANTED 






"he $430 









Plain Round 


NEVER MADE WITHOUT THIS 


. oe 





Quality and Service Made ’em Famous 


Made of one piece of heavy gauge material, 

in all styles and angles from 10 to 90 

degrees, of 24, 26, 28 ga. ternes, then 
galvanized after formation. 


DIECKMANN 
Elbows and Shoes 


are the standard of the market 
and always give satisfaction 


Send for new catalogue 26 showing complete line 


The Ferdinand Dieckmann Co. 


P. O. Station B, Cincinnati, O. 














Not made lighter than 
28 ga. or 16 oz. copper 








When writing mention AMERICAN ARTISAN—Thank you! 
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BUYERS’ DIRECTORY 














Asbestos Liquid. 
B. & F. Mfg. Co., Des Moines, Ia. 
Acetylene (Gas) Dissolved. 
Prest-O-Lite Co., Inc., 
New York, N. Y. 


Benches—Steel 


Maplewood Machinery Co., 
Chicago, IIl. 


Bolts—Stove. 
The Kirk-Latty Co., 
Cleveland, Ohio 
Lamson & Sessions Co., 
Cleveland, Qhio 
Ryerson & Son, Inc., Jos. T., 
Chgo., N. Y., St. L., Det., Cleve. 


Brakes—Bending. 
Dreis & Krump Mfg. Co., 
Chicago, Ill. 
Ryerson 4 Son, Inc., Jos. T., 
Chge., N. Y., St. L., Det., Cleve. 


Brakes—Cornice. 
Dreis & Krump Mfg. Co., 
Chicago, Ill. 
Brass and Co 
American Brass Co., — 
Waterbury, Conn. 
Copper & Brass Research As- 
sociation, New York 


Cans—Garbage. 
Osborn Co., The J. M. & L. 
Cleveland, ASnio 


Castings—Malleable. 
Fanner Mfg. Co., Cleveland, Ohio 
Ceilings—Metal. 

Friedley-Voshardt Co., 
Chicago, III. 


Milwaukee Corrugating Co., 
Mil., Ch’go, La Crosse, Kan. City 
Wheeling Corrugating Co., 
Wheeling, W. Va. 
Chaplets. 
Fanner Mfg. Co., Cleveland, Ohio 


Chimney Tops. 


Standard Ventilator Co., 
Lewisburg, Pa. 


Clinker Tongs. 


L. J. Mueller Furnace Co., 
Milwaukee, Wis. 

Stover Mfg. & Engine Co., 
Freeport, Til. 


Copper. 


American Brass Co., 
Waterbury, Conn, 
Copper & Brass Research As- 
sociation, New York 
Cornices. 
Friedley-Voshardt Co., 
Chicago, Il. 
Milwaukee Corrugating Co., 
Mil., Ch’go, La Crosse, Kan. City 


Cutting Blowpipes. 
Oxweld Acetylene Co., 
New York, N. Y. 


Cut-offe—Rain Water. 


Milwaukee Corrugating Co., 
Mil., Ch’go, La Crosse, Kan. City 


Dampers—Quadrants—Accessories. 
Milwaukee Corrugating Co., 
h’go, La Crosse, Kan. City 
L. J. Mueller Furnace Co., 
Milwaukee, Wis. 
Parker-Kalon Corp., 
New York, N. Y. 
Stover Mfg. & Engine Co., 
Freeport, Ill. 


Damper Regulators. 
National Regulator Co., 
Chicago, Ill. 
H. M. Sheer Co., Quincy, Ill 
Thermo-Control Regulator Co., 
Youngstown, Ohio 


Dies—Punch & Press. 
La Salle Machine Works, 
Chicago, Ill. 


Diffuser—Air Duct. 
Aeolus-Dickinson Co., Chicago, Il. 
L. J. Mueller Furnace Co., 

Milwaukee, Wis. 


Doors—Metal. 
Lupton’s Sons Co., David, 
Philadelphia, Pa. 


Drive Screws—Hardened Metallic. 
Parber-Kalon Corp. 
200 Varick St., New York 


Eaves Trough. 
Barnes Metal Products Co., 
Chicago, Il. 
Berger Bros. Co., 
saan, Pa. 
Lupton’s Sons Co., 
Philadelphia, Pa. 
Milwaukee Corrugating Co., 
Mil., Ch’go, La Crosse, Kan. City 
New Jersey Zinc Sales Co., The, 
New York, a. 
Wheeling Corrugating Co., 
Wheeling, W. Va. 


Elbows and Shoes—Conductor. 
Barnes Metal Products Co., 
Chicago, Ill. 
Dieckmann Co., Ferdinand, 
Cincinnati, Ohio 
Lupton’s Sons Co., Dav 
Philadelphia, Pa. 
Milwaukee Corrugating Co. 

Mil., Ch’go, La Crosse, Kan. City 
Wood Faces—Warm Air. 
Auer Register Co., Cleveland, Ohio 

American Wood Register Co., 
Plymouth, Ind. 
Milwaukee Corrugating Co., 
Mil., Ch’go, La Crosse, Kan. City 


Fittings—Conductor. 


Barnes Metal Products Co., 
Chicago, Ill. 
— Corrugating Co. 
» Ch’go, La Crosse, Kan. City 


Flanges. 
Chicago Metal Mfg. Co., 

. Chicago, Ill. 
Fittings—Steel Pipe. 
Chicago Metal Mfg. Co., 
Chicago, Il. 

Flue Thimbles. 


Milwaukee Corrugating Co., 
Mil., Ch’go, La Crosse, Kan. City 





Furnace C t—Asbest 
Connors Paint Mfg. Co., Wm., 
Troy, HN. F. 


Milwaukee Corrugating Co., 
Mil., Ch’go, La Crosse, Kan. City 


Furnace Cement—Liquid. 


Technical Products Co. 
Pittsburgh, Pa. 


Furnace Cleaners—Suction. 
Brillion Furnace Co., Brillion, Wis. 


Farnace Coloring (Enamel). 
B & F Mfg. Co., Des Moines, Iowa 


Furnace Fans. 
A-C Mfg. Co. Pontiac, Ill. 
Canton Forsace & Mfg. Co., 
Canton, Ohio 
A. H. Robinson Co., 
ey Ohio 
"a Air Furnace Fan 
Th Chevebead, “Ohio 
Williamson Heater 


0., 
Cincinnati, Ohio 


Furnace Fuse. 


National Regulator Co., 
Chicago, IIl. 


Furnace Regulators. 


National Regulator Co., 
Chicago, Ill. 
H. M. Sheer Co., Quincy, Ill. 
Thermo-Control Regulator Co., 
Youngstown, Ohio 


Furnace Rings. ‘- 

Forest City-Walworth Run 
Foundries Co., Cleveland, Ohio 

Milwaukee Corrugating Co., 
Milwaukee, Wis. 


Furnaces—Gas. 
Calkins & Pearce, Columbus, Ohio 
Mueller Furnace Co., L. J., 
Milwaukee, Wis. 


Furnaces—Warm Air 


Agricola Furnace Co., 
Gadsden, Ala. 
American Furnace Co., 
St. Louis, Mo. 
Beckwith Co., The, 
Dowagiac, Mich. 
Brillion Furnace Co., Brillion, Wis. 
Canton Furnace & Mfg. Co., 
Canton, Ohio 
Colburn Heater Co., Chicago, III. 
Emrich Co., C., Columbus, Ohio 
Farris Furnace Co., 
Springfield, Ill. 


Floral City Heater Co., 
Monroe, Mich. 
Forest City-Walworth Run Fdy., 
Cleveland, Ohio 
Fox Furnace Co., Elyria, Ohio 


Henry Furnace & Fdy. Co., 
Cleveland, Ohio 
Hess-Snyder Co., Massillon, Ohio 
Homer Furnace Co., 
Coldwater, Mich. 
Lennox Furnace Co., 
Marshalltown, Ia.; Syracuse, N. Y. 
Magirl Foundry & Furnace Co., 
Py. Bloomington, Ill. 
May Fieberger Furnace Co., 
Newark, Ohio 
Marshall Furnace Co., 
Marshall, Mich. 
Meyer Furnace Co., The, Peoria, Ill. 
Midland Furance Co., 
Columbus, Ohio 
Mt. Vernon Furnace & Mfg. Co. 
Mt. Vernon, IIl. 
Mueller Furnace Co., L. J., 
Milwaukee, Wis. 
Premier Warm Air Heater Co. e 
Dowagiac, Mich. 
Richardson & Boynton Co., 
New York, N. Y. 
Robinson Co., A. H., 
Massillon, Ohio 
Rybolt Heater Co., Ashland, Ohio 
Schwab & Sons Co., R. J., 
Milwaukee, Wis. 
Success Heater _ 0., 
Des Moines, Ta. 


Thatcher Co., Chicago, Ill. 
XXth Century Heating & Venti- 
lating Co., Akron, Ohio 
Waterman- Waterbury Co. 
Minneapolis, Minn. 
Western Steel Products Co., 
Duluth, Minn. 


Wise Furnace Co., Akron, Ohio 


Gas (Acetylene) Dissolved. 


Prest-O-Lite Co., Inc., 
New York, N. Y. 


Gas (Nitrogen). 


Linde Air Products Co., 
New York, N. Y. 


Gas (Oxygen). 


Linde Air Products Co., 
New York, N. Y. 


Glass—Wire. 


Lupton’s Sons Co., David, 
Philadelphia, Pa. 


Grilles. 


Auer Register Co., Cleveland, Ohio 
ear. ot & King Perforating 


Chicago, Ill, 

Hart & “Cooley Co. 
ew = dapat Conn. 
Independent ons 


Tuttle & Bailey Mfg. Co., 
_ Chicago, Il. 


Grilles—Stove Front. 


Tuttle & Bailey Mfg. Co., 
Chicago, Ill. 


Guards—Machine and Belt. 


Harrington & King Perforati: 
Co., . Chi faa 


Handles—Boiler. 
Berger Bros. Co., Philadelphia, Pa. 


Handles—Soldering Iron. 
Hyro Mfg. Co., New York, N. Y. 


Hangers—Eaves Trough. 
Berger Co., L. D., Philadelphia, Pa. 
Horan Stay Hanger Co., 

Louisville, Ky. 
Lupton’s Sons Co., Dav 
Philadelphia, Pa. 
Milwaukee Corrugating Co., 
Mil., Ch’go, La Crosse, Kan. City 


Heat Hustlers 


American Foundry & Furnace Co., 
Bloomington, Ill. 


Heat Regulation Systems. 
National Regulator Co., 
Chicago, Ill. 
Thermo-Control Regulator Co., 
Youngstown, Ohio 


Heaters—Cabinet. 


Fox Furnace Co., Elyria, Ohio 
Mueller Furnace Co., L. J., 
Milwaukee, Wis. 
Waterman-Waterbury Co. 
Minneapolis, Minn. 


ghovaland, Ohio 


Heaters—School Room. 
Floral City Heater Co., 
Monroe, Mich. 


Meyer Furnace Co., The, 
Peoria, Ill. 


L. J. Mueller Furnace Co. 
Milwaukee, Wis. 

Waterman-Waterbury Co. 
Minneapolis, Minn. 


Hooks—Conductor. 


Berger Co., L. D., 
Philadelphia, Pa. 


Hotels. 


Fort Shelby Hotel, f 
Detroit, Mich. 


Humidifiers. 
Automatic Humidifier Co., 
Cedar Falls, Iowa 
Chandler Pump Co., 
Cedar’ Rapids, Iowa 
L. J. Mueller Furnace Co., 
Milwaukee, Wis. 
Salada Mfg. Co. 


Minneapolis, Minn, 


Lath—Expanding Metal, 
Milwaukee Corrugating Co., 
Mil., Ch’go, La Crosse, Kan. City 


Machines—Crimping. 
Bertsch & Co. 
Cambridge City, Ind. 


Machinery—Culvert. 
Bertsch & Co., 
Cambridge City, Ind. 


Machines—Tinsmith’s. 
Bertsch & Co., 
Cambridge City, Ind. 
Dreis & Krump Mfg. Co., 
Chicago, Ill. 
Interstate Machinery Co., 
Chicago, Ill. 
La Salle Machine Works, 
Chicago, Ill. 
Maplewood Machinery Co 


Chicago, Ill. 
Marshalltown Mfg. Co., 
Marshalltown, Iowa 
Osborn Co., The J. M. & L. A., 
Cleveland, Ohio 
Peck, Stow & Wilcox Co., 
Southington, Conn. 
Ryerson & Son, 65 > “mes 
Chgo., N. Y., St. , Det., Cleve. 


Mandrels, 
Hyro Mfg. Co., New York, N. Y. 


Metals—Perforated. 
Harrington & King Perforating 
Co., Chicago, Ill. 


¥ Miters. 
Friedley-Voshardt Co., 
Chicago, Ill. 
Milwaukee Corrugating Co., 
Mil., Ch’go, La Crosse, Kan, City 


Miters—Eaves h. 
Barnes Metal Products = 
Hip In. 
Lupton’s Sons Co., David 
Philadelphia, Pa. 
Milwaukee comes i 
MiL, Ch’go, La Crosse, Kan. City 


Nailse—Hardened Masonry. 
Parker-Kalon Corp., 
New York, N. Y. 


Nitrogen (Gas). 
Linde Air Products Co., 
New Yerk, M.S 


Oil Burners. 
McIlvaine Burner Corp., 
Evanston, Il. 
Northern Oil Burner Co., 
Minneapolis, Minn. 


Ornaments—Sheet Metal. 
Friedley-Voshardt Co., 
Chicago, Il. 


Gerock Bros. Mfg. Co., 
St. Louis, Mo. 
Milwaukee Corrugating Co., 
Mil., Ch’go, La Crosse, Kan. City 


Oxygen (Gas). 
Linde Air Products Co., 
New York, Nn. © 


Paint. 
Conners Paint Mfg. Co., Wm., 
Troy, N. Y. 


Patterns—Furnace and Oteze. 
Cleveland Castner, Pattern 
Cleveland, Sito 
Quincy Pattern Co., Quincy, Ill 
Vedder Pattern Works, 
Troy, N. Y. 


(Continued on page 204) 
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A Revolution In Gutter Hanging 


Made of galvanized iron or copper. To 
use this hanger cut no stays, use no solder, 
thumbolts or rivets. Its hinge movement 
=: hence adjustment at shop. Nothing to do 
; at building but 
drive nail. 
Make joints in 
the bead of 
gutter with 
hanger adjust- 
ed without 
catching under 
the eaves. Stay wire being adjustable, it will hang any kind 
of hanging eave trough, OG or Box Gutter. 

Made in sizes 3, 334, 4, 434, 5, 6, 7, 8 and 10 inches. 

Packed 1 gross in a package. 


THE HORAN STAY HANGER CO., Louisville, Ky. 







NEW IMPROVED 
POWER pss mena 


Write for Particulars and Prices 


MAPLEWOOD MACHINERY CO. 
Exclusive Manufacturers and Selling Agents 
2634-36-38 FULLERTON AVENUE 
CHICAGO ILLINOIS 








TREADLE SHEAR 


This TREADLE GAP SHEAR is 
made in all standard sizes for No. 
14 and lighter gauge sheets. With 
it, sheets can be squared, trimmed 
or slit. 

We make a complete line of 
shears, punches and bending rolls, 
all sizes for hand or belt drive. 
Write for Catalog “S.” 


BERTSCH & COMPANY Cambridge City, Ind. 











MEVAINE 










Listed by Underwriters 
Adaptable to warm-air furnaces because 
the Reeve INB System of 


Bre. pots, but produces even, 
ea 
Not an Intermittent Burner 
DEALERS: Write for information today. 
McILVAINE BURNER CORP., Dept. A, 747 Custer Ave., Evanston, Ill. 








continuous 
flame insures no cracking or burning of 


-B.B.- LINE OF SHEET METAL 
SUPPLIES 


B.B. CONDUCTOR HOOKS anp GUTTER HANGERS 

*‘SHUR-LOCK”’? CONDUCTOR PIPE 

OCTAGON AND POLYGON CONDUCTOR PIPE 

“E-Z FIT’? EAVES TROUGH 

**QUAKER CITY" MITRES, ENDS, CAPS AND 
OUTLETS 

EAVE TROUGH STRAP AND ROD HANGERS 

ORNAMENTAL CONDUCTOR STRAPS AND ENDS 


YOUR JOBBER CARRIES THEM IN 
STOCK FOR PROMPT SHIPMENT 


Manufactured by 


BERGER BROS. CO. 


229 to 237 ARCH STREET PHILADELPHIA 2 




















SERVICE 


American Artisan receives thou- 
sands of queries yearly. If there is 
anything used in your business 
which you can’t find advertised or 
listed in the Buyers’ Directory of 
American Artisan, write to our 
‘Notes and Queries Department. 
Give all the details you can and we 
will tell you where to obtain the 
materials or services you want. 


AMERICAN ARTISAN 


PERFORATED METALS 
Ht ee Holes 
In Steel, Zinc, Brass, Copper, Tinplate, etc. 


For All Screening, Ventilating and Draining 
EVERYTHING IN PERFORATED METAL 


THE HARRINGTON & ‘apt Sears © 


iy* 5649 FILLMORE | ST.— CHIC AC > 






33: oy “NEw Y¢ 














RYERSON SHEETS 


EDIATE SHIPMENT FROM STOCK 
shun don SUAUtES cd Saw eine dee ae carried in stock. There is a 
special sheet for every purpose. Also Bars, Angles, Rivets, Bolts, Tools and Metal- 
Working Machinery. Write for Journal and Stock List. 


JosePu T. RYERSON & Son tw. 
Chicage Milwankee Jersey Gity Boston Detroit St.Louis Cincinnati Cleveland Saflale 











Ta 






Send for catalog today 





VIKING SHEAR 


Compound LEVER Handle—Removable Blades 


A child can work them 


VIKING SHEAR CO., Erie, Pa. 











Say you saw it in AMERICAN ARTISAN—Thank you! 
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Pipe and Fittings—Furnace. 
Chicage Furnace Supply Co., 


Chicage, Ill. 
Henry Furnace & Fdy. Co. 
Ghvdiand, Ohio 


. E., 
Columbus, Ohio 
Meyer & Bro. Co., F., Peoria, Ill. 
Milwaukee Corrugating Co., 
Mil., Ch’go, La Crosse, Kan. City 
Mueller Furnace Co., 
Milwaukee, Wis. 

Osborn Co., The J. M. & L. A., 
Cleveland, Ohte 


Lamneck Co., 


Pipe and Fittings—Stoeve. 
Meyer & Bro. Co., F., Peoria, Ill. 
Milwaukee Corrugating Co., 

Mil., Ch’go, La Crosse, Kan. City 


Pipe—Conductor. 


Barnes Metal Products Co., 
Chicago, IIL 


Co., 
Philadelphia, Pa. 
Chicago Metal Mfg. Co., 
Chicago, Ill. 


Dieckmann Co., Ferdinand, 
Cincinnati, Ohio 
Friedley-Voshardt Co. 
Chicago, Til. 


Lupton’sa Sons Co., David, 
Philadelphia, Pa. 
Milwaukee Corrugating Co., 
Mil., Ch’go, La Crosse, Kan. City 
New Jersey Zinc Sales Co., as. 
New York, N 
Wheeling Corrugating Co., 
‘Wheeling, Ww. Va. 


Berger Bros. 


Presses. 


La Salle Machine Works, 
Chicago, Ill. 


Punches. 
Bertsch & Co., 
Cambridge City, Ind. 
Interstate Machinery Co., 
Chicago, Ill. 


La Salle Machine Works, 
Chicago, Ill. 
Peck, Stow & Wilcox Co., 
Southington, Conn. 
Ryerson & Son, Inc., Jos. 
Chgo., N. Y., 8t. ha Det., Shove. 


Punches—Combination Bench and 
Hand. 


Hyro Mfg. Co., New York, N. Y. 
Ryerson & Son, Inc., Jos. T., 
Chgo., N. Y., St. L., Det., Cleve. 


Punches—Hand. 
Hyro Mfg. Co., New York, N. Y. 
Ryerson & Son, Inc., Jos. T., 
Chgo., N. Y., St. L., Det., Cleve. 


Putty—Stove. 


Connors Paint Mfg. Co., Wm., 
Troy, N. Y. 


Radiator Cabinets. 
The Hart & Cooley Mfg. Co., 
New Britain, Conn. 


Tuttle & Bailey Mfg. Co., 
Chicago, Ill. 


Radiatorse—Shields. 
Beh & Co., Inc., New York, N. Y. 


Ranges—Combination Gas & Coal. 
Thatcher Co., Newark, N. J. 


Register Shields. 
Beh & Co., Inc., New York, N.. Y. 
Hall-Neal Furnace Co. 
Indianapolis, Ind. 


Registere—Warm Air. 
Auer Register Co., ee. Ohio 
Forest City- Walworth Ru 
Foundries Co., Cleveland, Ohio 
Hart & Cooley Co., 
New es Conn. 
Henry Furnace & Fdy. 
Cleveland, Ohio 
Independent Register & Mfg. Co., 
‘Cleveland, Ohio 
Lamneck & Co., E., 


aeons Ohio 
Meyer & Bro. Co., F., Peoria, Ill. 
Milwaukee Corrugating Co., 

Mil., Ch’go, La Crosse, Kan. City 
Mueller Furnace Co., J., 
Milwaukee, Wis. 
Tuttle & Bailey Mfg. Co., 
Chicago, Ill. 


Registers—W ood. 
American Wood Register Co., 
Plymouth, Ind. 
Auer Register Co., Cleveland, Ohio 
Milwaukee Corrugating Co., 
Mil., Ch’go, La Crosse, Kan. City 
Mueller Furnace Co., 
Milwaukee, Wis. 


Regulators—Heat. 
National Regulator Co., 
Chicago, Ill. 
H. M. Sheer Co., Chicago, Il. 
Therme-Control Regulator Co., 
Youngstown, Ohie 


Ridging. 
Armss Distributors Ass’n of 
America, Middletown, Ohio 
Lupton’s Sons Co.,. David, 
Philadelphia, Pa. 
Milwaukee Corrugating Co., 
Mil., Ch’go, La Crosse, Kan. City 


Rivetse—Stove. 
The Kirk-Latty Co., 
Cleveland, Ohio 
Lamson & Sessions Co., 
Cleveland, Ohio 
Ryerson =; Son, 6 Jos. T., 
Chgo., N. Y., St. , Det., Cleve. 


Rods—Stove. 
The Kirk-Latty Co., 
Cleveland, Ohio 
Lamson & Sessions Co., 
Cleveland, Ohio 


Rolls—Forming. 


Bertsch & Co., 
Cambridge City, Ind. 


Roofing Cement. 


Connors Paint Mfg. Co., Wm., 
Troy, N. Y. 


Roof—Fiashing. 


Milwaukee Corrugating Co., 
Milwaukee, Wis 


Roofing—Iron and Steel. 
Armco Distributors Ass’n of 
America, Middletown, Ohio 
Central Alloy Steel Corp., 
Massillon, Ohio 
Friedley-Voshardt Co., 


Chicago, Il. 
Inland Steel Co., Chicago, Il. 
Milwaukee Corrugating Co., 


_ Ch’go, La Crosse, Kan. City 
IM &L 


born Co., The A., 
Cleveland, Ohio 
Ryerson & Sons, Inc., Jos. T., 


go., N. Y., Det., Cleve. 
Wheeling Corrugating Co., 
Wheeling Ww. Va. 


Roofing—Tin. 
Milwaukee Corrugating Co., 
Mil., Ch'go, La Crosse, Kan. City 
Taylor Co., N. & G., 
Philadelphia, Pa. 
Wheeling Corrugating Co. 
Wheeling’ Ww. Va. 


Roofing Tools. 
Wm. Elermann, Brooklyn, N. Y. 
Roo Zin 


ic. 
New Jersey Zinc Sales Co., The, 
New York, N. Y. 


Rubbish Burners. 
Hart & Cooley Co., 
New Britain, Conn. 
Schoole—Sheet Metal Pattern 


Drafting. 
St. Louis Technical Institute, 
St. Louis, Mo. 


Schoole—Warm Air Heating. 
St. Leuis Technical Institute, 
St. Louis, Mo. 


Screws—Hardened Metallic Drive. 
Milwaukee Corrugating Co., 
Mil., Ch’go, La Crosse, Kan. City 
Parker-Kalon Corp. 
200 Varick’ St., New York 


Screwse—Hardened Self-Tapping, 
Sheet Metal. 
Milwaukee Corrugating Co. 
Mil., Ch’go, La Crosse, Kan. City 
Parker-Kalon Corp. 
200 Varick ‘Bt. New York 


Screens—Perforated Metal. 


Harrington & King Perforating 
Co., Chicago, Ill. 


Shears—Hand and — 
Interstate Machinery C 


Chisage, Il. 
Marshalltown Mfg. Co., 
Marshalltown, Iowa 
Peck, Stow & Wilcox Co., 
Southin ton, Conn. 
Ryerson 2 Son, Inc., Jos. T., 
Chgo. Y., St. L., Det., Cleve. 
Yiking Oe. Co. be Erie, Pa 


Bheet Metal Screws—Hardened, 
Self-Tapping. 
Parker-Kalon Corp 

200 Varick ‘St. New York 


Sheets—Black and Galvanized. 
Armco Distributors Ass’n of 
America, Middletown, Ohio 
Central Alloy Steel Corp., 
Massillon, Ohio 
Inland Steel Co., Chicago, Ill. 
Milwaukee Corru regntees Co., 
Mil., Ch’go, La Crosse, Kan. City 
Osborn Co., The J. M. & L. A. 
Cleveland, Ohio 
Ryerson 4 Son., Inc., Jos. T., 
Chgo., } ‘Bt. id Det., Cleve. 


Taylor ong 
Philadelphia, Pa. 
Wheeling Corrugating Co., 
Wheeling, W. Va. 


Sheete—Iron. 

Armco Distributors Ass'n of 

America, Middletown, Ohio 
Central Alloy Steel Corp., 

Massillon, Ohio 

Milwaukee Corrugating Co. 

Mil., Ch’go, La Crosse, Kan. City 
Ryerson & Son, Inc., Jos. T., 

Chgo., N. Y., St. L., Det., Cleve. 


Sheete—Tin. 


Taylor Co., N. & G., 
Philadelphia, Pa. 


Sheete—Zinc. 


New Jersey Zinc Sales Co., The, 
New York, N. Y.- 


Shingles and Tiles—Metal. 


Milwaukee Corrugating Co., 
Mil., Ch’go, La sse, Kan. City 
Wheeling Corrugating Co., 
Wheeling W. Va. 


Siftere—Ash. 
Diener Mfg. Co., G. W. 


Sky Lights. 
Lupton’s Sons Co., David, 
Philadelphia, Pa. 
Milwaukee Corrugating 
Mil., Ch’go, La Crosse, Kan. City 


Snips. 
Peck, Stow & Wilcox Co., 
Southin pan, Conn. 
Ryerson & Son, Inc., 
Chgo., N. Y., St. L., Det., Cleve. 


Solder. 


Chicago Solder Co., Chicago, Ill. 
Milwaukee Corrugating Co., 
Mil., Ch’go, La Crosse, Kan. City 


Soldering Furnaces. 


Burgess Soldering Furnace Co., 
Columbus, Ohio 
Diener Mfg. Co., G. ” 
Chicago, Ill. 


Ryerson & Son, Inc., Jos. T., 
Chgo., N. Y., St. a Det., Cleve. 


Soldering Supplies 
Chicago Solder Co., Chicago, IIL 


Speclalties—Hardware. 


Diener Mfg. Co., G. W., 
Chicago, Ill. 


Chicago, Il. 


Stars—Hard Iron Cleaning. 
Fanner Mfg. Co., Cleveland, Ohie 


Statuary. 
Friedley-Voshardt Co., 
Chicago, Ill. 
Gerock Bros. Mfg. Co., 
St. Louis, Mo. 


Steel Pipe—Welded. 


Chicago Metal Mfg. Co., 
Chicago, Ill. 


Stove Pipe Reducers. 


Mipweuyer Corrugating Co., 
, Ch’go, La Crosse, Kan. City 


Thatcher Co., Newark, N. J. 


Tinplate. 
Milwaukee Corrugating Co., 
h’go, La ——- Kan. City 
Osborn Co., The J. M. & L. 
Cleveland, Ohio 
Taylor Co., N. & G., 
Philadelphia, Pa. 


Tools—Roofers. 
Wm. Biermann, Brooklyn, N. Y. 


Tools—Tinsmith’s. 
Bertsch & Co., 
Cambridge City, Ind. 
Dries & Krump Mfg. oon 


Hyro Mfg. Co., New York, N. 
Interstate Machinery Se ml. 
Maplewood Machinery © Co., m 


Osborn Co., The J. M. & L. A., 
Cl — Ohio 
Peck, Stow & Wilcox 
Sou Tinceeh, Conn. 
Ryersen & Son, Inc., Jos. T., 
Chgo., N. Y., St. ., Det., Cleve. 
Viking Shear Co., Erte, Pa. 


Torches. 
Burgess Soldering Furnace Co., 
- umbus, Ohio 
Diener Mfg. Co., G. W. 
Chi m. 
Ryerson & Son, Inc., Jos. 
Chgo., N. Y., St. L., Det., ‘Cleve. 


Trade Extension. 
Cee & Brass Research As- 
sociation, New York, 8 Y. 
Sheet aos Trade Exten 
Committee, Pitteburgh, Pa. 


Trimmings—Stove. 
Fanner Mfg. Co., Cleveland, Ohio 


Ventilators. 
Aeolus Dickinson Co., Chicago, Il. 
Akrat Ventilators, Inc., | 
Chicago, Ill. 
Arex Company, Chicago, [il. 


Berger Bros. Co., 
Philadelphia, Pa. 
Friedley-Voshardt Co., m 


Kernchen Co., Chicago, Ill. 
Lupton’s Sons Co., David, 
ee hia, Pa. 
Milwaukee yn! 

MiL, Ch’ Trosse, Kan. City 


Standard Ventilator Co., 
Lewisburg, Pa. 
Ventilators—Celling. 


Hart & Cooley Co., 
New Britain, Conn. 
Henry Furnace & Fdy. 
Cleveland, Ohio 


Windows—Steel. 


Lupton’s Sons Co., David, 
Philadelphia, Pa. 


Zine. 


New Jersey Zinc Co., The, 
New York, N.,. Y. 





Mention AMERICAN ARTISAN in your reply—Thank you! 











March 30, 1929 


WANTS AND SALES 


Yearly subscribers to the 
AMERICAN ARTISAN may in- 
sert advertisements of not more 
than fifty words in our Want and 
Sales Columns WITHOUT 
CHARGE. 

Such advertisements, however, 
must be limited to help or situa- 
tion wanted, tools or equipment 
for sale, to exchange or to buy, 
business for sale or location de- 
sired and must reach our office 
by Thursday of the week of pub- 
lication. This privilege i$ not ex- 
tended to manufacturers or job- 
bers—or those making a business 
of buying and selling used ma- 
chines—employment agencies and 
brokers. 

When sending advertisement 
state whether your name or blind 
number is to be used. 











BUSINESS CHANCES 





Lightning Rods—Dealers who are sell- 
ing Lightning Protection will make 
money by writing to us for our latest 
Factory to Dealer Prices. We employ no 
salesmen and save ou all overhead 
charges. Our Pure opper Cable and 
Fixtures are endorsed by the National 
Board of Fire Underwriters and hundreds 
of dealers. Write today for samples and 
prices. L. Diddie Company, Marsh- 
field, Wis. 





For Sale—Sheet metal cabinet factory, 
making letter files, typewriter stands, 
auto trunks, wardrobes, tool boxes and 
radio cabinets. Machines are _ electric 
drilling, spot welder, pan and box ma- 
chine, hand and power punches, rolls, 
crimpers, squaring shears and other small 
machines. City of 15,000 in southern Min— 
nesota. Price to sell. $1,500. Address Y- 
495, AMERICAN ARTISAN. 





For Sale or Exchange—General sheet 
metal furnace and roofing business, lo— 
cated on west side of Chicago. Great 
chance for a mechanic who wants ‘to get 
ahead. Established 27 years; fully 
equipped; ideal location. Will sell at a 
bargain and assist buyer to get started. 
Wish to retire on account of age and 
—-. Address X-495, AMERICAN AR- 





Well equipped shop in good district. 
Plenty work at d prices. On account 
of health will sell for less than cost for 
quick sale. Address X-494, Deerfield 
Roofing & Sheet Metal Works, Waukegan 
Road, Deerfield, Illinois. 





Wanted to Buy—Good sheet metal shop 
in Chicago.or within 40 miles of Chi- 
Sono. Address Z-495, AMERICAN ARTI- 





For Sale—Hardware, paints, radio. I- 
linois town 7,000. Business cleared $3,600 
last year. Must sell on account of ill 
health.. Partners both under doctor’s 
care. Equipment and going business, $1,- 
600. Stock invoices approximately $17,- 
000. Terms. Mielke Bros., Dae 

5 


SITUATION WANTED 


Experienced bookkeeper and office man 
would like to correspond with Hardware 
or Implement Dealer in need of compe-— 
tent man to take charge of the Ac-— 
counting and Collections. Address Edwin 
P. Anderson, 329 North Fifth, Keokuk, 
Towa. G-496 








AMERICAN ARTISAN 
SITUATION WANTED 
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HELP WANTED 





Situation Wanted—As working fore- 
man by a first class all-around sheet 
metal worker. Can read blue prints, lay 
out patterns, make and erect any kind 
of work that may come to any jiob shop. 
Can handle men. Have had twenty-five 
years at the trade. Married, and can 
furnish reference. Address Edward H. 
Collins, P. O. Box 158, Mayfield, Ken- 


tucky. H-496 





Young man, aged 26 years, with family 
wants position. All around tinner and 
furnace man. Am a bit slow but can de- 
liver the goods. Would like a town, 3,000 
to 5,000 population, southern preferably. 
Can come at once. Have few bench ma- 
chines, plenty of small tools. Address 
Z-494, Doyal Wheeler, R. No. 5, Murfrees- 
boro, Tenn. 





Want to hear from square, reliable firm 
or firms who have something with a fu- 
ture to it, for a good reliable furnace 
man and sheet metal worker. Knowledge 
and experience above that of the average 
in general work and technic. For full 
particulars write, stating compensation 
and particulars in detail. Address J. D. 
Grace, P. O. Box 175, Elmer, Mo. T-495 





First-class sheet metal worker, furnace 
installer and pattern cutter wants posi- 
tion. Have had 20 years’ experience. Pre— 
fer Illinois. Those who have ‘“jack-of- 
all-trades” jobs, such as plumbing, light-— 
ning rod and clerk in store, need not re- 
.. Address S-495, AMERICAN ARTI- 





Situation Wanted—By an all-around, 
capable sheet metal worker. Lay out, 
assemble and erect any branch of same. 
Work from blue prints. Married, best of 
health, capable of taking charge of shop 
and not afraid of work. Address F-—496, 
AMERICAN ARTISAN. 





Situation Wanted—By an all-around 
plumber and tinner.. Sixteen years’ ex- 
perience. Can handle hot water and 
steam heat. Married and sober. Ad- 
dress L. C. Stoakes, 205% E. Main St., 





Anamosa, Iowa. E-496 
Wanted — Steady position as _ sheet 
metal and radiator man. Can do all 


kinds of tin work. Would like to get job 
in small town in Minnesota with good 
school. Address, Wm. O. Thompson, Box 
162, Cokato, Minn. TD-496 





First-class helper. Plumber and tinner 
helper with two years’ experience; good 
reference; married, sober, honest and re— 
liable. Must be steady work. Address 
Denny L. Munn, Spickard, Mo. R-495 





Wanted—Experienced combination sheet 
metal worker and plumber in all branches 
of the trade. Must be first-class me- 
chanic. Must give age, reference and 
wages wanted for year around work in 
first letter to, receive consideration. Ad- 
dress Milton L. Kistler, Alexander City, 
Ala. O-495 





Wanted—aActive partner. One that can 
take full charge of shop, do estimating 
and draft his own patterns, in a live 
growing town of 2,500. Only tin shop in 
town. Very little capital necessary. Ad- 
dress C-495, Kimball Tin & Radiator 
Shop, Kimball, Nebraska. 





Wanted—Two first-class sheet metal 
workers, capable of turning out a first- 
class job. State experience in different 
branches of business. Scale $1.00 per 
hour. Address B-495, AMERICAN AR- 
TISAN. 





Wanted—Good all around sheet metal 
worker or young man with experience 
who wants to build up as a mechanic in 
general sheet metal and heating work. 
Address R. L. Spellerberg, 343 West 
Eighth St., Dubuque, Iowa. J-495 





Wanted—First-class sheet metal work- 
er and ventilating man. State experience 
and age in first letter. Located in north- 
eastern Iowa. Address L-495, AMERICAN 
ARTISAN. 





Wanted—Experienced man to sell warm 
air heating installations. Good oppor- 
tunity for one who understands the busi- 
ness. Address Sheet Metal Shop, 3807 
Sixth Avenue, Des Moines, Iowa. A-495 





Wanted — First-class radiator man. 
Steady job for right man. State age and 
wages in first letter. Address Y-494, 
J. H. Barnett, Dodge City, Kans. 





TINNERS’ TOOLS 


For Sale—Full set of tinners tools. Also 
some stock. Tools all in good condition, 
some nearly new. Send for list and 
price. A good location for a tinning, 
furnace and plumbing shop. Address 
L-496, AMERICAN ARTISAN. 











Young man with eight years’ experi- 
ence in warm air furnace sales and in- 
stallations, thoroughly familiar with 
Standard Code, seeks connection. Ad- 
dress P-495, AMERICAN ARTISAN. 


HELP WANTED 


Wanted—A real furnace man who does 
not drink and who can turn out a day’s 
work; or a real salesman to serve in 
either capacity. He must invest or lend 
us, against good security and fair inter— 
est, $2,500 or more. Such a man will be 
the second—man from the top just as 
soon as he can qualify, and will be given 
every assistance. « Wages no_ object. 
Good references required. Anyone who 
cannot qualify on every point mentioned 
need not reply. Address J-496, AMERI- 
CAN ARTISAN. 

















Wanted—Sheet metal worker about 40 
years of age who had experience in 
general factory work of making up heavy 
sheet metal for different parts of ma-— 
chinery. If not qualified do not answer 
this ad. Steady position in a town of 


_ 15.000 in northern Illinois. Address K-495, 


AMERICAN ARTISAN. 





For Sale—Spot welding machine in 
very good condition. First $100 check 
takes it. Address Accurate Sheet Metal 
Works, 2432 Milwaukee Avenue, Chicago, 
Tilinois. K-496 





Wanted to Buy—General sheet metal 
shop in large southern city desires to 
buy second-hand power’ press or toggle 
press. Give full information and_ price. 
Address B-4196, AMERICAN ARTISAN. 





For Sale—One 6-foot Robinson brake. 
In good condition. Price $75, f. 0. b. 
Hamilton, Ohio, Address Korn Heating 
Co., 923 Ludlow St., Hamilton, Or. ak 





Wanted to Buy — Used rotary wire 
straightener that will straighten wire up 
to % inch thick. Address B. T. Nickel, 
Mountain Lake, Minn. C496 





Wanted—A set of tinners tools or what 
pieces have you for sale? Address M-496, 





Wanted—Good all around man who can 
do all kinds of sheet metal work, heat-— 
ing and plumbing. Must have plumber’s 
license. Permanent position for right 
man. One of the best small towns in II- 
linois. Give full particulars first letter. 
Address The Geo. P. Hindert Hardware 
Co., Minonk, Il. M-495 








MISCELLANEOUS 


For Sale—Course on sheet metal design 
and pattern drafting. Address H-495, 
AMERICAN ARTISAN. 











When writing mention AMERICAN ARTISAN—Thank you! 








My 
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SPECIAL NOTICE 

















Manual of Automotive Radiator Con- 
struction and Repair, by F. L. Curfman 
and T. H. Leet—Anyone interested in 
Radiator Repairing will find the 185 pages 
of practical instructions and the 120 illus- 
trations showing actual construction and 
repairing a big help. In a condensed 
manner some four to five thousand an- 
swers to questions are given. It is thor- 
oughly practical as both authors are men 
of wide experience in this work. Printed 
in large, easy to read type. Measures 
6%x9 inches. Price $2.50. Order from 
Book Dept., AMERICAN ARTISAN, 620 
South Michigan Avenue, Chicago, Illinois. 





Exhaust and Blow Piping, by Hayes— 
Exhaust and Blow Piping has had an 
unusually big demand. A fresh supply is 
now off the press and is in our hands for 
immediate delivery. It has an invaluable 
treatise on the planning, cost, estimation 
and installation of fan piping in all ite 
branches giving all necessary guiaance 
in fan work blower and separator con- 
struction. 159 pages, 5x8. 51 figures. 
Cloth, $2.00. Order from Book Dept., 
AMERICAN ARTISAN, 620 South Michi- 
gan Avenue, Chicago, Illinois. 

















To those answering Special 
Notice and Want Advertisements 
ONLY FIRST CLASS MAIL 
CAN BEJFORWARDED 




















Only Rival! 
44 200,000 Perfect 
ti Pe Installations ! 
* bt 
Write for prices today 


AREX COMP 333 N.Mich.Ave. 


CHICAGO 








95% NEW 


Latest Model 
MIGHTY MIDGET 
UNISHEARS 


$6@5°° ea. 


Largest Stock New 

and Used Sheet Metal 

Working Machinery 
in Middle West. 


Interstate Machinery Company 


601 W. Monroe St. Chicago, Ill. 
SEND FOR STOCK LIST 








The Rate for Special Notices 
— displayed want ads — 
$3.00 per inch per insertion 
When sending copy state whether 
your name or blind number is to be 


used—also how many insertions are 
desired. 


PATENTS 


HUBERT E. PECK 
Patent Attorney 


Barrister Bldg., WASHINGTON, D. C. 








FOR QUICK SALE 


WOOD FACES 
Mfg. by U. S. Register Co. 
ee IGS C5 cs con cap ees 15c each 
SE ROR cok ccpansee akbe 30c each 
APSA BEDS oie veh eudtoaseeer 30c each 
NOTICE 


This is a real buy. Two 12x16 faces may 
be placed end to end, thereby making a 
suitable 12x32 opening for a 16-inch Cold 
Air Return. The other two sizes will amply 
take care of a 14-inch return. 


ACT QUICKLY 
If You Want Your Share 


HOMER FURNACE COMPANY 
Coldwater, Michigan G495 





AMERICAN ARTISAN 


ADS BRING RESULTS 








WANTED 


An Assistant 
Salesmanager 


a man capable of intelli- 
gently handling a vast 
amount of correspondence. 
Must write good clean sales 
letters and work with a 
large. force of salesmen. 
Must understand warm air 
heating. Address the Mid- 
land Furnace Company, 
Box 217, Station A, Colum- 
bus, Ohio. 


F-495 











Siphonage 
Ventilator 


GPECIFIED by Architects and, Used by 
CREASED PULLING POWER. Give Your 
Customers Extra Efficiency by using AKRAT 


Ventilators. 
Write for prices! 


AKRAT VENTILATORS INC. 
1191 Builders Bldg. Chicago Illinois 




















Louis Technical Institute.” 


tunes will 


THE ST, LOUIS TECHNICAL INSTITUTE, 








“You see I have to do things big, judging by the size of my family,” writes a 
student on the back of a Kodak picture similar to the above.. He adds: “Nothing 
small about me. I got through being a cheap mechanic when I took your course, 
and my business has grown wonderfully since, and I feel I really owe it to the St. 


BIG BUSINESS SAYS: PREPARE FOR TOMORROW'S OPPORTUNITY! 


Harken to this Command, O Ye Shop Owners, Salesmen, Mechani ete. For- 
be made in these next few years by those who K 
Winter to mastering a Technical Education so later you can go after the bigger 
paying Jobs—the ones with steady work—that make for the ae yearly income. 
You can make this your personal Victory by qualifying yourse 

Laying Out, Estimating and Managing the bigger paying jobs. 


Yes, Sir, we train you in your own Home, Personal, Clear, Direct 
Check your course. Write today before you forget it 
MA, RESON Ake ERE DRAFTING 
H freer aera mania PBEM enc 


©.W.KOTHE,Prie. 4543 Clayton Ave., St. Louis, Mo 





NOW. vote this 


f to Read Plans, 














Mention AMERICAN ARTISAN in your reply—Thank you! 











March 30, 1929 





AMERICAN ARTISAN 


The Best and Most Complete Book 


—————S . ; 
= | WARM-AIR 
DANIELS FURNACE H EAT ING 

a al 


A.M.DANIELS 





on 
Warm Air Heating 


T IS the book that thousands have been asking for 
—a book on Warm Air Furnace Heating that is 
UP-TO-DATE—a book that covers ev ry phase of 


the subject giving exact data based on research work 
Written by A. M. Daniels. 


Here is the book that will enable both the experienced 
furnace man and the student to obtain a working 
knowledge of up-to-date scientific warm air furnace 
heating. 

Read over the Chapter Headings—notice the complete 
treatment of the subject. 


Many tables are included and some big labor savers in 
calculating pipe sizes—also many diagrams. 


Chapter Headings 450 pages, 7x9 inches 


1. Historical. P . : 

2. Typical Gravity Pipe Warm-Air Heating Bound in semi-flexible 
Systems. ‘ ‘ . 

3. Types of Warm-Air Furnaces. umitation leather - - 

4. Details of Furnace Construction. 

5. Heat Losses. ° 

6. Effect of Register-Air Temperature, Leader Stamped im gold- al 


Area and Size of Wall Stack Upon Heating 


Effect Produced. 


7. Insulating Coverings and Their Effect Upon PRICE $5.00 POSTPAID 


Leader and Wall Stack Operation. 





8. Casing Diameter vs. Furnace Capacity. 


9. Air Supply to Furnace. 
10. Furnace Capacity and Rating. 


11. Register Grilles vs. Plant Capacity. 


12. Chimneys and Flues. 
13. Humidity. 
14. Evaporating Pans. 


Send in your 
order today 


15. Combination Heating Systems—Warm Air wm Oe or oe ae es en ee 


and Hot Water. 
16. Gas Warm-Air Heating. 


17. Oil-Burning Warm-Air Heating. 
18. One-Pipe Furnace Heating Including Modi- 


fications. 
19. Hot-Water Supply. 
20. Leader Pipe Sizes. 
21. Forced-Air Furnace Heating. 
22. Coal as Fuel. 
23. Pipe and Fittings. 


24. Warm-Air Registers and Cold-Air Faces 


@ AMERICAN ARTISAN, 

@ 620 So. Michigan Ave., Chicago, Ill. 

@ Enclosed find $5.00 for which send me WARM AIR FUR. 

§ NACE HEATING by A. M. DANIELS. 

F 10% discount allowed on book and new or renewal sub- 
scription if ordered together. 








AMERICAN ARTISAN March 30, 1929 























MILCOR 
Metal Tile 











Jobs Like This Are Profitable 



















HILE you are looking for profitable contracts, don’t overlook the roofs 
of the new Filling Stations and those of the old ones being remodeled 
to make them distinctive. 


Filling Stations must be seen quick, and remembered, today, to attract 
and keep the attention of fast and faster drivers. And no roof is so distinctive 
as, or better looking than, one of Milcor Spanish Metal Tile. 


Stations are being remodeled this Spring to make them more attractive, 
and the roofs play a big part in this work. Sell Milcor Spanish Metal Tile on 
these jobs. They're profitable. 


MILWAUKEE CORRUGATING CO., Milwaukee, Wis. 
Chicago, III. Kansas City, Mo. La Crosse, Wis. 
Eastern Plant: THE ELLER MANUFACTURING CO., Canton, Ohio 















































